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   Semester I Credits No. of 

Courses 

Semester II Credits 

I Major Course I Major Course 

1 
Advance Bank Management 

4 1 
Advance Insurance Management  

4 

2 

Management Accounting 

4 2 Customer relationship Management  in 

Banking and Insurance 

4 

II Minor Course II Minor Course 

3. Financial Markets in Banking and 
Insurance 

4 3. 

Cost Accounting in Banking and Insurance 

4 

III Open Elective Courses III Open Elective Courses 

4. 
MKCL 

2 4. 
Cyber Security 

2 

IV Vocational Skill Courses / Skill Enhancement 

Courses 

IV Vocational Skill Courses / Skill Enhancement 

Courses 

5. 
VSC- Entrepreneurship Skills 

2 5. 
VSC- Direct Taxation and Basic of ITR 

2 

6. 

SEC- Financial computation Skills - I 

2 6. 

SEC- Financial Computation Skills II 

2 

V Ability Enhancement Courses/Value Education 

Courses/Indian Knowledge System 

(AEC/VEC/IKS) 

V 
Ability Enhancement Courses/Value Education 

Courses/Indian Knowledge System (AEC/VEC/IKS) 

7. AEC- Written English in Banking and 
Insurance 

2 7. AEC- Corporate Communication and Public 

Relation  

2 

8. FIELD 
PROJECT/INTERNSHIP/COMMUNIT

Y ENGAGEMENT/COCURRICULAR 

COURSES 

2 8. FIELD 
PROJECT/INTERNSHIP/COMMUNITY 

ENGAGEMENT/COCURRICULAR 

COURSES  

2 

 
 

  
 

 

Total Credits 
22 

  

22 

S.Y.B.Com. (Banking & Insurance) 



 

Programme Outcome: 

PO1: Bring strong foundation in the areas of banking, Finance insurance & Management 

PO 2: Develop the knowledge and skill set to apply theories of banking & Finance in Industry 

PO 3: Nurture a Good corporate citizen with Knowledge, skills and critical thinking to fit in 

corporate world 

Course Outcomes: 

CO 1: Learners will gain an insight into areas of Accounting. Finance, Insurance, General 

Management. 

CO 2: Apply team work, managerial skills and decision-making abilities for scenarios 

encountered as an element of team in corporate world 

CO 3: Apply ethical principles as a good corporate citizen 

 

Semester III 

Sr. 
No. 

Course Title  
Course 

Code 
Category 

Teaching 

Hours 

Total 

marks 
Credit 

1 Advance Bank Management BI24301MM Major 60 100 4 

2 Management Accounting BI24302MM Major 60 100 4 

3 
Financial Markets in Banking and 
Insurance BI24303MN 

Minor 
60 100 4 

4 
MKCL 

PC24312OE/ 
PC24318OE 

Open Elective Courses 
30 50 2 

5 VSC- Entrepreneurship Skills BI24305VS Vocational Skill Courses  30 100 2 

6 
SEC- Financial computation Skills – I 

BI24306SE 
Skill Enhancement 
Courses 30 100 2 

7 

AEC- Written English in Banking and 

Insurance BI24307AE 
Ability Enhancement 
Courses 30 50 2 

8 

FIELD 

PROJECT/INTERNSHIP/COMMUNITY 

ENGAGEMENT/COCURRICULAR 
COURSES 

 BI24308FP/ 

BI24308CE 
        

Semester IV 

9 
Advance Insurance Management  

BI24401MM 
Major 

60 100 4 

10 
Customer relationship Management in 

Banking and Insurance BI24402MM 
Major 

60 100 4 

11 
Cost Accounting in Banking and 
Insurance BI24403MN 

Minor 
60 100 4 

12 Cyber Security CS24404OE Open Elective Courses 30 50 2 

13 
VSC- Direct Taxation and Basic of ITR 

BI24405VS 
Vocational Skill Courses  

30 100 2 

14 
SEC- Financial Computation Skills II 

BI24406SE 
Skill Enhancement 
Courses 30 100 2 

15 
AEC- Corporate Communication and 
Public Relation BI24407AE 

Ability Enhancement 
Courses 30 50 2 

16 

FIELD 

PROJECT/INTERNSHIP/COMMUNITY 

ENGAGEMENT/COCURRICULAR 

COURSES   PC24412CC         

 



 

Major Mandatory 

Advance Bank Management

 

Sr. n. Modules No. of Lectures Credit Point 

1 An Overview of Banking Industry 10 

  
  

4 
  
  
  

2 Commercial Banking and Customer – Banker 10 

3 
 Relationship Universal Banking & Technology in 
Banking sector  10 

4 Microfinance & Financial Inclusion 15 

5 Recovery Management 15 

    60 

   Objectives: 

- To develop an acquaintance with Indian Banking system 

- To understand the functioning of commercial banks 

- To study new technological innovations in Banking area 

- To acquaint on recent initiatives towards micro finance & financial inclusions 

- To make learners aware of Recovery management procedures, norms and institutions involved in 

recovery management 

Course Outcomes 

- Learners will be able to understand Indian Banking system 

- Acquaint knowledge about functioning of commercial Banks 

- Apply knowledge of  technological application in E  Banking transactions   

- Learners will be able to develop understanding towards financial inclusion initiatives 

- Learners will be equip with regulatory norms of debt recovery 

 

Sr. 

No. 

Modules / Units  

1 An Overview of Banking Industry 10 

 • Definition of Banks, Types of Banks, Principles of Banking 

• Banking System in India, Overview of RBI, Public, Private, Co-operative, 

Payment Bank, Regional Rural Banks 

• Emerging trends of banking - Universal banking, electronic banking, 

globalization of banking. 

• Brief history of banking sector reforms from 1991-2000 and Current 

developments in banking sector 

• Regulatory Architecture – Overview of Banking Regulation Act 1949, Banking 

Regulation Act(Amendment 2015), Payment and Settlement Act 2007, 

Negotiable Instrument Act 1881, BIS, Basel I, II and III. 

• Bank Crises in India 

• Critical Evaluation of Banking Industry in India 

2 Commercial Banking and Customer – Banker Relationship 10 

 • Definition and meaning of Commercial Bank, Evolution of Commercial 

Banking in India, Functions of Commercial Bank , Services offered by 

Commercial Bank. 

• Retail Banking – Meaning, Features, Significance of Retail Banking and 

Overview of its products 

• Corporate Banking -Meaning, Features, Significance of Corporate Banking and 

Overview of its products 

• Rural Banking - Meaning, Features, Significance of Rural Banking and 

    

    

   

 

    

   

    

 



 

Overview of its products 

• Banking Ombudsman – Meaning and Functions 

3 Universal Banking & Technology in Banking sector 10 

 

 

References: 

1. Uppal, R.K., Indian Banking Industry in 2020, Mahamaya Publishing House, 2008 

2. Jain, Sonali, Banking Industry in India : Reforms Regulations and Service Quality , New 

Century Publications, 2014 

3. Tripathy, Nalini P, Emerging Scenario of Indian Banking Industry, Mahamaya Publishing 

House, 2005 

4. Mathur B.L, Banking and Finance, R B S A Publishers, 2005 

5. https://www.nsdcindia.org/scmp/assets/image/387664678-

 A) Universal Banking 

Concept of Universal Banking, Evolution of Universal banking ,Services to 

Government, Payment & Settlement, Merchant Banking, Mutual Fund, 

Depository Services, Wealth Management, Portfolio Management 

Bancassurance, NRI Remittance. 

 

B) Technology in Banking 

• Features, norms and Limitations of E- banking, Mobile Banking, Internet 

Banking, RTGS, POS Terminal, NEFT, IMPS, Brown Label ATM’s, White 

Label ATM’s, NUUP, AEPS, APBS, CBS, CTS, Digital Signature , M- 

Wallets , Online opening of bank accounts – savings & current, and application 

for credit cards, loan. 

• Applicability of KYC norms in Banking Sector. 

 

4 Microfinance & Financial Inclusion 15 

 A) Microfinance 

• Introduction, Need and Code of Conduct for Microfinance Institutions in 

India, 

• Advantages, Purpose, Limitations and Models of SHG – Bank Linkage 
Program. 

• Role of NABARD and SIDBI,Portfolio Securitizatio  

• SHG- 2, NRLM AND SRLM 

• Priority Sector and its classification 

        B) Financial Inclusion: 

 Need and extent  

 RBI Committee Report of Medium Term Path On Financial Inclusion 2015, 

World Findex Report 2015, NISM Report 2015, (Only Brief Extracts Relating 

To Bank Account Holdings And Credit Taken And Contrast Between Developing 

And Developed Nations.)  

 Features & Procedures of Pradhan Mantri Jan Dhan Yojana, and PM Mudra 

Yojana. -Features, procedures and significance of Stand up India Scheme for 

Green Field 

5. Recovery Management 15 

- Legal and Non Legal Recovery Measures. 

- Debt Recovery Tribunal (DRT) 

- Asset Securitisation and Asset Reconstruction 

- SARFAESI Act(Provisions related banks recovery) 

- Notices to be issued to the borrower under SARFAESI act insolvency and 

bankruptcy 



Debt_Recovery_Agent__English_PHB.pdf 
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PAPER: Management Accounting 

 

Sr. No. Particulars Lectures Credit Points 

1. Introduction to Management Accounting 10  

 

 

04 

2.  

Analysis and Interpretation of Accounts 

20 

3. Working Capital Management 15 

4. Cash Flow Analysis 15 

 TOTAL 60 

 

Objectives: 

1. To enable learners to understand the meaning of Cash flow and Its Practicality. 

2. The learners will understand the practical application of various financial analysis tools 

and will help them in evaluation of the various targets achievable in future. 

3. To leaners will able to manage the accounts and finances of the Banking and insurance 

company. 

4. To help the students to illustrate the format of Vertical Financial Statements, analysis and 

interpretations of Financial Statement. 

Learning Outcomes: 

Co1: Students understand preparation of financial statements in accordance with the 

appropriate accounting standards. 

Co2: Students gain knowledge of different accounting ratios and its application in the banking 

sector. 

Co3: Students would understand the concept of standard costing and how it is helpful in 

decision making process. 

Co4: Students would be able learn about Cash inflow and Outflow and analysis the income and 

expenses of the company accordingly. 

 

 Modules/Units Lectures 

UNIT-I Introduction to Management Accounting:  

Meaning, Features, Scope, Importance, Functions, role of Management 

Accounting, Management Accounting Framework, Tools,

 Management 

Accounting and Financial Accounting 
 

10 

UNIT- 

II 
Analysis and Interpretation of Accounts 

20 
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a) Vertical Forms of Balance Sheet and Profit and Loss Account suitable for 

analysis 

b) Trend Analysis. 

c) Comparative Statement. 

d) Common Size Statement. 

NOTE: Practical Problems based on the above (a) to (d) 

•  

• Ratio analysis: Meaning, classification, Du Point Chart, advantages & 

limitations. 

Balance Sheet Ratios: Current Ratio, Liquid Ratio, Stock Working Capital Ratio, 

Proprietary Ratio, Debt Equity Ratio, Capital Gearing Ratio. Revenue Statement 

Ratios: Gross Profit Ratio, Expenses Ratio, Operating Ratio, Net Profit Ratio , 

Net Operating Profit Ratio , Stock Turnover Ratio, Combined Ratio, Return on 

Capital employed (Including Long Term Borrowings), Return on proprietor’s 

Fund (Shareholders Fund and Preference Capital , Return on Equity Capital, 

Dividend Payout Ratio, Debt Service Ratio, Debtors Turnover, Creditors 

Turnover 

UNIT- 

III 
Working Capital Management: 

15  

Concept, Nature of Working Capital, Planning of Working Capital, 

Estimation/Projection of Working Capital Requirements in case of Trading 

and Manufacturing Organization Operating Cycle. 

Unit IV 
Cash Flow Analysis: 

15  

 
Preparation of Cash Flow Statement with reference to Accounting Standard No 

.3. (Indirect method only)) 

 

 

Reference Books: 
1. I.M. Pandey : Management Accounting; Vikas Publishing House (P) Ltd. A-22, Sector 4, Noida 

– 201 301. 

2. M.Y. Khan & P.K. Jain : Theory and Problems of Management and Cost Accounting; McGraw-

Hill Education (India) Ltd. B-4, Sector 63, Gautam Budh Nagar, Noida – 201 301. 

3. Drury Colin : Management and Cost Accounting; International Thomson Business Press, London. 

4. M.N. Arora : Cost and Management Accounting (Theory and Problems); Himalaya Publishing 

House, Ramdoot, Dr. BhaleraoMarg, Kelewadi, Girgaon, Mumbai-400 004. 

5. S.P. Jain & K.L. Narang : Cost and Management Accounting; Kalyani Publishers, 23, 

Daryaganj, New Delhi-110 002. 
 

ICT Backup:- 

1. https://www.youtube.com/watch?v=eUMwwp5zDW0 

2. https://www.youtube.com/watch?v=Y-a-ivLw2o4 

3. https://www.youtube.com/watch?v=gccc5G97FYI 

4. https://www.youtube.com/watch?v=oWSfAon2tLU 

 

https://www.youtube.com/watch?v=eUMwwp5zDW0
https://www.youtube.com/watch?v=Y-a-ivLw2o4
https://www.youtube.com/watch?v=gccc5G97FYI
https://www.youtube.com/watch?v=oWSfAon2tLU
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Pedagogy: 

Management Accounting is a subject in which the students are able to learn how accounting helps the 

management in decision making process, what is the role of managerial accountant, presentation and 

preparation of accounting in such way that helps in management.  

Unit 1 covers the introduction of management accounting, group discussion and quiz can be arranged.  

Unit 2 covers Financial statement analysis, Students can be asked to collect the data of various business 

units and do analysis and interpretation of the financial statements which would help them to learn 

practicality of the subject.  

Unit 3 covers variance analysis, students can be asked  to different case studies.  

Unit 4 covers the topic of Cash Flow Management within the organization. 

 

MOOC units: 

1. https://www.coursera.org/courses?query=management%20accounting 

2. https://www.edx.org/learn/management-accounting 

3. https://www.udemy.com/topic/management-accounting/ 

4. https://online-learning.harvard.edu/course/managerial-accounting?delta=0 

5. https://www.mooc-list.com/tags/management-accounting 
 

 

 

https://www.coursera.org/courses?query=management%20accounting
https://www.edx.org/learn/management-accounting
https://www.udemy.com/topic/management-accounting/
https://online-learning.harvard.edu/course/managerial-accounting?delta=0
https://www.mooc-list.com/tags/management-accounting
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Minor 

Paper: Financial Markets in Banking and Insurance 

 

Sr. No Modules No. No of Lectures Credit Point 

1 Financial Market and Regulatory Institution 10  

 

4 
2 Indian Money Market and Debt Market 10 

3 Indian Capital, Stock and Equity Market 15 

4 Commodity Market 10 

5 Derivative Market 15 

 

Objectives: 

1. To understand the Indian financial market and its institutions. 

2. To learn the various types of financial markets in India. 

3. To know the structure &amp; need of the commodity market. 

4. To understand the importance of derivatives contract. 

 

Learning outcomes: 

CO1 - Learners will learn about the Indian financial market and regulatory framework. 

CO2 - Learners will get an idea about the various financial markets. 

CO3 - Learners will get an idea about the commodity & derivatives trade. 

 

 

Sr. 

No. 

Modules / Units No. of 

Lecture

s 

1 Financial Market and Regulatory Institution 10 

Structure of Indian Financial system: Banking and Non-banking 

Financial Institutions, Organized and Unorganized Financial 

Markets, Financial Assets/Instruments, Fund Based and Fee Based 

Financial Services 

 

2 

Indian Money Market and Debt Market  

10 • Indian Money Market: Meaning, Features, Functions, Importance 

Defects, Participants, Components of Organized and Unorganized Markets 

and Reforms 

• Indian Debt Market: Market instruments, listing, primary and 

secondary segments 

 

3 

Indian Capital, Stock and Equity Market  

15  

• Indian Capital Market: Meaning, Features, Functions, 

Importance, Participants, Instruments, Reforms in Primary and 

Secondary Market 

• Indian Stock Market: Meaning and functions of Stock Exchange- 

NSE and BSE 

• Indian Equity Market: Primary Market, IPO - Methods followed, 

Book Building, Offer for sale, Role of Merchant bankers in fixing the 

price, Red 

Herring Prospectus – it’s unique features, ASBA and its features, Green Shoe 

option, Sweat equity, ESOP, Rights issue of shares, Non-voting shares ,ADR, 

GDR,IDR 
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 Commodity Market  

4 • Introduction to commodities Market: Meaning, History and Origin, 

Types of Commodities Traded 

• Structure of Commodities Market in India 

• Participants in Commodities Market, Trading commodities in India 

(Cash and Derivative segment) 

• Commodity Exchanges in India and abroad 

• Reasons for Investing in Commodities 

10 

5 Derivatives Market: 15 

 Introduction to Derivatives market: Meaning, History and origin 

 Elements of a Derivative contract 

 Factors driving Growth of Derivatives Market 

 Types of Derivatives, Types of Underlying Assets, Participants in Derivatives 

Market, Advantages and Disadvantages of Trading in Derivatives Market. 

 Current volumes of Derivatives trade in India 

 Difference between Forward and Future 

 

 

 

 
 

ICT Backup:- 
https://sydenham.ac.in/pdf/SYBBI-Semester-III-and-IV.pdf 

https://www.youtube.com/watch?v=Wh72Ii8NxZ0 - Indian Financial System – Dr. Divya 

Ghakar – GGS Indraprastha University – Delhi 
https://www.youtube.com/watch?v=Nz36iJfmRhE - Indian Financial System (Hindi) – CA 

Nikhil Jobanputra 

https://youtu.be/RzmLaXULZAw - 

Commodities Market for Beginners – Edelweiss Wealth Management 
https://youtu.be/tYkqwIllFX4 - 

Derivatives Market for Beginners – Edelweiss Wealth Management 

 
Pedagogy : 

● The subject is based on the classroom teaching and assignments. Active participation by the 

student is important as they are going to be involved in practical learning such as case study, 

internship project; team projects, role play and quiz are main pedagogy instruments. 
● Apply Blended learning in all units. 

 

MOOC units: 
https://www.nseindia.com/learn/self-study-ncfm-modules-foundation-securities-market - 

Securities Market (Basic) Module 

https://www.nseindia.com/learn/self-study-ncfm-modules-foundation-financial-markets - 
Financial Markets: A Beginner’s Module 

https://www.nseindia.com/learn/self-study-ncfm-modules-foundation-equity-derivatives - 

Equity Derivatives: A Beginner’s Module 
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Open Elective   MKCL 

VSC 

Entrepreneurship skills 

Sr. No. Modules Lectures Credit 

points 

1 The Entrepreneur 08  

2 2 Business Planning 08 

3 Evolving Concepts in Entrepreneurship 14 

 TOTAL 30 

 

Objectives: 

1. To understand the concept of entrepreneurship, skillset &amp; attitude required to become an entrepreneur. 

2 .To create awareness about role of entrepreneurs in Indian economy 

3. To acquaint learners with opportunities available for Entrepreneurship 

4. To critically view the role of Government initiatives, financial institutions initiative to promote 

Entrepreneurial Skill. 

5. To development entrepreneur spirit and feasible ideas for ventures 

Learning Outcomes: 

Co1 - Learners will be able to understand issues and challenges involved in 

Entrepreneurship Skill Development 

Co2 - Learners will be able to explore and evaluate opportunities for new ventures 

Co 3- To equip them with a platform to develop an entrepreneurial venture. 

 

 Modules/Units Lectures 

UNIT I The Entrepreneur 8 

A) Entrepreneur: Meaning, Nature, origin and development of entrepreneurship 

in India, Need and Importance, Core elements, Principles, Essentials, Types, 

Functions, Concept of entrepreneurship management, Motives behind being an 

entrepreneur, Entrepreneurial Process 

B) Entrepreneurial values and attitudes, dominant characteristics of successful 

Entrepreneurs, Internal and External factors for Entrepreneurial Motivation 

C)Entrepreneurial Skills, Identifying business opportunities, Role of creativity 

in Entrepreneurship, the creative process, the Innovation process, types of 

innovation, sources of innovation, principles of innovation, Sources of Business 

Ideas. 

D)Soft Skills for an entrepreneur: Communication and active listening, risk 

taking ability, critical thinking skills, problem solving skills, creativity and 

innovation, leadership skills, time management and technical skills. 

UNITII Business Planning Skills 8 

A) Critical Factors for starting a new enterprise: Personal, Environmental, 

Sociological factors. Problems of a New Venture- Financial, administrative, 

marketing, production and other problems. 

B) Business Plan: Meaning, Benefits, Developing a business plan, Environment 

scanning, Elements/Areas to be covered in a Business Plan, Project Report 

preparation, Contents of a Project Report. 

Unit III Evolving Concepts in Entrepreneurship 14 
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A) Social Entrepreneurship: Meaning, Social responsibility of an 

entrepreneur B) Green Entrepreneurship : Meaning , Types of Businesses, 

Examples 

B) Barriers to entrepreneurship: Environmental, economic, non-economic, 

personal and entrepreneurial barriers. 

C) Intrapreneurship: Meaning, Characteristics, Intrapreneurs Activities, 

types of Corporate Entrepreneurs, Corporate V/s Intrapreneurial culture, 

Climate, Fostering intrapreneurial culture, Promoting intrapreneurship- 

D) Ethics and Entrepreneurship: Defining Ethics, Approaches to Managerial 

ethics, ethics and business decisions, Ethical practices and code of conduct, 

Ethical considerations in corporate entrepreneurship 

E) Institutional Support to Entrepreneurs: Importance, Incentives and 

facilities, Entrepreneurship Development Institute of India (EDI), NSIC, 

Small Industries Development Organization (SIDO), National Institute for 

Entrepreneurship and Small Business Development (NIESBUD), Others, Key 

features of National Policy on Skill Development and Entrepreneurship 2015 

F) Promotional agencies set up by Central Government 

1. Small industries development organization (SIDO) 

2. Management development Institute (MDI) 
3. Entrepreneurship development institute of India (EDI) 

4. All India Small Scale Industries Board (AISSIB) 

5. National Institution of Entrepreneurship and Small Business 

Development (NIESBUD),New Delhi) 

6. National Institute of Small Industries Extension Training 

7. National Small Industries Corporation Ltd. (NSIC) 

G )Promotional agencies for the development of entrepreneurial skills: SIDO, 

MDI, EDI, AISSIB, NIESBUD, National Institute of Small Industries 

Extension Training, NSIC 

H) TYPES OF ASSISTANCE AND INCENTIVES provided to Entrepreneurs 

1. Three-year tax holiday 

2. Capital Gains Tax Exemption of 20% 

3. Turnover Taxes: 

4. Government contribution to EPF: 

3. Presumptive tax 

 

References: 

https://mu.ac.in/wp-content/uploads/2022/05/Entrepreneurial-Management-English- 

Version.pdf 

 

ICT Backup:- 

https://mu.ac.in/wp-content/uploads/2022/05/Entrepreneurial-Management-English- 

Version.pdf 

 

Pedagogy: 

Module 1 coins the concept of entrepreneurship, its origin and development, its need 

and importance, function and its process. 

Module 2 consists Entrepreneurial Skills required to be a successful entrepreneur. 

Module 3 includes evolving concepts in entrepreneurship skill development. 

 

MOOC units: 

https://www.mooc-list.com/tags/entrepreneurship#google_vignette 
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SEC 

PAPER –Financial Computation Skills - I 

Sr. No. Modules Lectures Credit 

points 

1. Introduction to Financial Computation 5  

2 
2. 

Time value of money and Investment decision 
13 

3. Financial Decisions 12 

   

30 

 

 

Objectives: 

1. To learn meaning and basic concepts of finance and financial Computation. 

2. To make students understand the time value of money and capital budgeting. 

3. To make students understand and learn the cost of capital and capital structure 

Learning Outcomes: 

CO1: The learners will learn to measure risk and returns and will be able to analyze various financial assets 

based on risk and return. 

CO2: They will be in a position to estimate cash flows from a project and can evaluate various risks involved in 

investment decision making. 

CO 3: Learners can also apply the concept of Computation of Financial assets in contemporary financial events.  

 Modules/Units Lectures 

UNIT-I Introduction to Financial Computation 5 

A)Introduction to Finance 
• Meaning and definition of finance 
• Importance of finance 
• Types of Finance: Public and Private 
• Sources of finance 
i. Long Term Sources : Term Loans, Debentures, Bonds, Zero 

Coupon bonds, Convertible Bonds, Equity shares, Preference 

shares, 
CD, CP, Public Deposits 
ii. Short Term Sources: Bank Finance, Trade Credit ,Other 

Short Term Sources 

iii. Venture Capital and Hybrid Financing 

 
B)Financial Computation 
• Meaning and Importance, Scope, Functions and 

Objectives, Primary Objective of Corporate Management, 

Agency Problem, Emerging role. 

 

C)Objectives of the Firm 
• Profit Maximization and Shareholders Wealth Maximization, 
• Profit V/s Value Maximization 

Time Value of Money and Capital Budgeting 12 
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UNIT- 

II 

A) Time Value of Money 

• Concept 

• Present Value 

• Annuity 

• Techniques of Discounting 

• Techniques of Compounding, 

B) Capital Budgeting 

 Nature of Capital Budgeting 

 Purpose of Capital Budgeting 

 Capital Budgeting Process 

 Types of Capital Investment 

 Basic Principle of Measuring Project Cash Flows Increment 

Principle, Long Term Funds Principle, Exclusion of Financial 

CostPrinciple, Post Tax Principle. 

 Probability technique for measurement of cash flow, 

 Capital Budgeting Techniques: Net Present ValueProfitability 

Index and Discounted Payback Method. 

 Financial Decisions: 13 

UNIT- 

III a. Cost of Capital: 

• Introduction and Definition of Cost of Capital 
• Measurement of Cost of Capital 

• Economic Value Added (EVA)– Measurement 
&Components 

• Measurement of WACC using book value and market 
value method. 

• Measuring Marginal Cost of Capital 

b. Capital Structure Decisions: 
• Meaning and Choice of Capital Structure 

• Importance of Optimal Capital Structure 
• EBIT -EPS Analysis 
• Capital Structure Theories 

 

 

 Learner space: 

Financial Computation Skills helps students to learn how to manage financial resources both 

on the personal level and within a business plan. Even though in the age of computers, using 

computer intelligence to shift decision making, we still need the human touch for those final 

important decisions. Understanding the fundamentals of financial Computation Skills helps to be 

prepared in a new world of business and provides the foundation for making decisions. Financial 

advisors are more needed in today’s business world. 

 

Job oriented/Entrepreneurship development topics: 

Reference Books: 

1. Financial management: I M Pandey, Vikas Publishing House. 

2. Financial management: M. Y Khan, P.K Jain, Tata McGraw Hill. 

3. Financial management: Ravi M kishore, Taxman 

4. Financial management: James C Van Horne, Prentice Hall. 

5. Financial management: Prassana Chandra, Prentice Hall. 

6. Financial management: Chandra Haribariran Iyer: IBHL Publication. 

7. Financial management: Pawan V. Jhabak , Himalaya Publishing House. 

8. Financial management: Lion Dr. Nishikant Jha, Nirav Goda, Himalaya publishing House.
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AEC 

PAPER: WRITTEN ENLISH IN BANKING AND INSURANCE 

 

Sr. No Modules No. No of Lectures Credit 

Point 

1. A) Precis writing 

B) Essay writing  

C) Report writing  

15              

02 

2. Business Correspondence  

A) Theory of Business Letter Writing:  

B) Letters related to Banking and Insurance:  

C) Editing 

15 

 
 Objective: 

- To present the main ideas of a selection in a clear and concise manner 

- To present a clear argument in response to a question or stimulus. 

- To provide decision-makers with accurate, relevant, and comprehensive information. 
- To develop letter writing skill in general and in Banking and insurance area. 

Learning outcome 

- CO1- It will helps the learner to improve careful reading and the ability to choose words carefully and 

construct concise sentences. 

- CO2- Learner will be able to develop their creative writing skills. 

- CO3- Learner will be able to compose written text, and improve their communication. 

- CO4- Learner will improve their quality of writing, enhance key points, and ensure readability and 

consistency. It can also help remove duplication and ambiguity, and improve understanding 

 

 

Sr. 

No. 

Modules / Units No. of 

Lectures 

1 A) Precis writing 

Meaning, Do and don’ts in precis writing, Rules of precis writing, techniques, 

Features, Practical’s    

B) Essay writing  

Steps in essay writing, The five paragraph essay, The Conclusion writing 

C) Report writing 

Reports: Parts, Types, Feasibility Reports, Investigative Reports 

Summarisation: Identification of main and supporting/ sub points presenting 

these in a cohesive manner. 

15 

2. Business Correspondence  

A) Theory of Business Letter Writing: Parts, Structure, Layout – Full 

Block, Modified Block, Semi-Block, Principles of Effective Letter 

Writing, Principles of Effective Email Writing Email writing 

guidelines.  

B) Letters related to Banking and Insurance:  

- Letter from Account holder to bank- Inquiry, Request Letter, Issue 

of new Debit card, Closure of Account, Complaint Letter, Insurance 

Claim Letter, Insurance Complaint Letter, and Loan Application 

Letter. 

- Letter from Bank to customer: Notice Letter Promotional letter, 

Loan Default Intimation Letter. 

15 
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C) Editing: Features, Editing involves several stages, which will be 

examined in detail during this course. In summary, they are: 1 

Reviewing the Manuscript 2. Structural (Substantive) editing 3 Copy 

editing 4 Proof reading 5. Checking proofs. 

- Role of an Editor 

- Types of Editing 

- Tools for Editing 

- Careers as an Editor 

- Qualities of an Editor 

 

Reference Book: 

Public Relations- The realities of PR by Newsom, Turk, Kruckleberg 

Principals of Public Relations-C.S Rayudu and K.R. Balan 

Public Relations -Diwakar Sharma 

Public Relations Practices- Center and Jackson 

The Art of Public Relations by CEO of leading PR firms 

 

 

Pedagogy: 

- Module I consist of introduction of corporate communication, its scope and 

key concept. 

- Module 2 consist the importance of corporate communication, professional 

code of Ethics and 

mass media law. It also consist contribution of technology to corporate 

communication and 

corporate Blogging. 

- Module 3 consist of understanding of the different practices associated with 

corporate 

communication with the latest trends and social media tools. 

 

 

MOOC Units: 

https://www.mooc-list.com/course/integrated-marketing-communications-

advertising-public- 

relations-digital-marketing-and-mor 
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SEMESTER IV 

 

Major 

Advance Insurance Management 

Sr. 
No. 

Modules No. of 

Lectures 

Credit 

Points 

1 An Introduction to Life Insurance 15  

 

 

4 

2 An Introduction to Health Insurance 10 

3 An Introduction to Home and Motor Insurance 10 

4 Role of Insurance in Logistic 10 

5 Additional Elements in Insurance 15 

Total 60 

 

 Objectives 

- To understand the meaning, basic concepts in Insurance sector, objectives, Basic Principles of 

Insurance 

- To gather knowledge about the types of Insurance: - Life and Non-Life Insurance 

- To understand the importance of Life Insurance, Products of Life Insurance 

- To enlighten the learners about Non-Life Insurance and various products of Non-Life Insurance. 

- To broaden the knowledge of career opportunities in insurance sector 

 

Outcome  

- Learners will be able to describe the basics of Insurance 

- learners will be able to differentiate between life & general insurance  sector products   

- Learners will be able to evaluate Signiant role of insurance in different sectors 

- Learners will be able to describe various policies in markets with its inclusions and exclusions 

- Learners will be able to create brader insight on different career avenues in Insurance 

 

Sr. 
No. 

Modules / Units  

1 
An Introduction to Life Insurance  

 A) Life Insurance Business – Components, Human Life Value Approach, Mutuality, 

Principle of Risk Pooling, Life Insurance Contract, Determinants of Risk Premium 

B) Products of LIC – Introduction of life insurance plans - Traditional Life Insurance 

Plans – Term Plans, Whole Life Insurance, Endowment Assurance, Dividend 

Method of Profit Participation Purpose of plans , Riders in plan - Introduction, 

Forms and procedures 

C) Non-Traditional Life Insurance Products (Those of SBI and ICICI – Introduction, 

Forms and procedures) 

15 

2 
An Introduction to Health Insurance  

 A) Health Insurance – Meaning, IRDA Regulations, determinants of Health Insurance, 

Health Insurance Market in India and determinants of Risk Premium. 

B) SBI and ICICI Health Insurance Plans - Introduction and Forms and Procedures of 

Hospitalization, Indemnity Products, top up covers, cashless insurance, Senior 

citizen plans, critical illness plans and Micro Insurance. 

10 
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3 An Introduction to Home and Motor Insurance  

 A) Home Insurance - SBI and ICICI Plans – Introduction, Forms and Procedures, 

Inclusions and Exclusions in policies, Determinants of Risk Premium and Impact of 

Catastrophes on Home Insurance. 

B) Vehicle Insurance- SBI and ICICI Plans-Introduction, Forms and Procedures, 

Determinants of Risk Premium, Inclusions and Exclusions. 

10 

4 
Role of Insurance in Logistic  

 A) Role of Insurance in Logistic - Meaning &Importance, Hazards, Protection, Social 

Security – Type of Risks and Accidents. 

Fire Insurance – SBI and ICICI Plans – Introduction, Forms and Procedures, Standard 

Fire and Special Perils Policy, Tariff system and special policies. 

10 

5 
Additional Elements in Insurance  

 A) Other types of insurance 

Agriculture insurance -meaning , inclusions and exclusions, introduction to agriculture 

insurance of India ,PMFBY 

Livestock insurance - Meaning types general inclusions and exclusions 

Travel insurance - meaning and types 

Child insurance plans 

Retirement plans 

B) Careers in Insurance 

Definition of an agent 

Procedure to become an agent, function, code of 

conduct          Introduction to actuaries as a career. 

Introduction to surveyors/ losses assessors as a career in 

Insurance   

 

15 

 

 

References 

1. M N Mishra & S B Mishra, Insurance Principles and Practice, S. Chand 22nd Edition 

2. DR L.P Gupta, Insurance Claims Solutions –Revised Edition 

3. Mark S Dorfman & David A. Cather, Introduction to Risk Management & Insurance– Tenth 

Edition 

4. S. Arunajatesan & T.R Vishwanathan, Risk Management Insurance 

5. Uma Narang, Insurance Industry in India: features, Reforms and Outlook, New Century 

Publication 

6. R. Haridas, Life Insurance in India, New Century Publications 

7. P. S. Palande, Insurance in India: Changing Policies & Emerging Opportunities, SAGE 

Publications Pvt. Ltd., 2003 

8. Dr. L. P. Gupta, General Insurance Guide, Dr. L. P. Gupta,2016 

9. IRDA E- Book
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Major 

Customer Relationship Management in Banking and Insurance 

Sr. 

No. 

Modules No. of 

Lectures 

Credit Point 

1 Introduction to Customer Relationship Management 

(CRM) 

15 

04 

2 
Technological support in Customer 

Relationship Management (CRM) 
15 

3 Implementing Customer Relationship Management (CRM) 15 

4 
Customer Relationship Management (CRM) in Banking and 

Insurance Sector 
15 

Total 60 

 

Objective: 

1. To understand concept of Customer Relationship Management (CRM) and implementation of 

Customer Relationship Management 

2. To provide insight into CRM marketing initiatives, customer service and designing CRM strategy 

3. To understand new trends in CRM, challenges and opportunities for organizations 

 

Learning Outcome: 

CO1 - To know the functions of Customer Relationship Management 

CO2 - To know the Technology used to keep connectivity with customers. 

CO3 - To know challenges and opportunities in maintaining relationship with customer. 

4.  

Sr. 

No. 

Modules / Units  

1 Introduction to Customer Relationship Management (CRM) 15 

 Meaning, Definition of CRM, Development in CRM, Benefits of CRM, Effective CRM 

through Customer Knowledge Management, CRM Cycle, Winning market through 

effective CRM, CRM programmes, Relationship marketing & effectiveness of 

Relationship marketing, Factors responsible for growth of Customer Relationship 

Management (CRM) 

2 Technological support in Customer Relationship Management (CRM) 15 

 Introduction, Technological application in CRM, Types of Technological application in 

CRM, Database and Information systems, Database marketing strategies, CRM software 

solutions for B2C and B2B, Accounting systems for Customer Acquisition and Retention 

Costs, Customer loyalty and Profitability through Technology. e-CRM – Introduction, 

Importance, Challenges, Strategies, e-marketing and e-CRM. 

3 Implementing Customer Relationship Management (CRM) 15 
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 Allocation rule of Customer Relationship Management (CRM), Customer Satisfaction 

survey, Contact management, Building Customer Relationship Management (CRM), 
Effectiveness of Customer Relationship Management (CRM), Organizing of Customer 

Relationship Management (CRM), Employee & customer management process. 

4 Customer Relationship Management (CRM) in Banking and Insurance Sector 15 

 Building customer loyalty, B2B Commerce, B2B relationship with intermediaries, 

Relationship marketing for creating value in business & market, Customer 

Relationship Management in Indian Banking and Insurance sector- Introduction, CRM 

objectives, need of CRM, Process of CRM, Customer Relationship Management through 

Call Centres in Banking sector, E- CRM in Banking and Insurance 

 

Reference Book: 

Alok Kumar Rai, “Customer Relationship Management – Concepts and Cases”, PHI Learning Private 

Ltd, New Delhi 

 Berry, Leonard L. (1995),“Relationship marketing of services – competing through quality”, free 

press, New York 

 Berson, A and S J Smith, K Thearling (1999), “Building Data Mining Applications for CRM”, McGraw- 

Hill, New York 

 Chaturvedi, Kapil and Amit Bhatia (2001), “e-CRM: Deriving value of customer relationship”, CRM: 

Emerging Concepts, tools and Application, in J N Sheth, A 

 McKenna, Regis (1991), “Relationship Marketing: Successful Strategies for the Age of the 

Customer”, Addison-Wesley, New York. 

 MadhaviGarikaparthi, “ E-CRM – Concepts and Cases” , The ICFAI University Press. 

 Graham Roberts , Phelps, “Customer Relationship Management” , Thorogood Publishers Limited, 

UK 

 

Pedagogy: 

- Module I consist of introduction to Customer Relationship Management, its cycle, 

Relationship marketing &amp; effectiveness of Relationship marketing and factors responsible for 

the growth of CRM 

- Module consist of technological support in customer relationship management, its database 

strategies. 

- Module 3 consist how to implement customer relationship management effectively. 

 

MOOC COURSES: 

https://www.my-mooc.com/en/mooc/customer-relationship-management-crm-iimbx- 

mk210x
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Minor                

          Cost Accounting in Banking and Insurance 

 

 

 

 

 

 

 

 

Objectives: 

1. To enable the learner to understand the various concepts of cost accounting. 

2. To enable the learners to understand the different cost and preparation of cost sheet. 

3. To make students understand the concept of operating costing in different areas 

4. To make students understand and learn the marginal costing techniques 

 

Learning Outcomes: 

Co1: Students understand different types of cost. 

Co2: Students Illustrate various costing technique to calculate cost with respect to different service industry. 

Co3: Students would be able to understand the concept of operating costing and its applicability in service 

industry i.e. hotel, hospital, transport, etc. 

Co4: Students learn the marginal costing techniques. 

 

 

 Modules/Units Lectures 

UNIT-I Introduction to Cost Accounting  

Objectives and scope of Cost 

Accounting 

Cost centers and Cost units 

Cost classification for stock valuation, Profit measurement, Decision 

makingand control 

Coding systems 

Elements of 

Cost 

10 

UNIT-

II 

Classification of Cost and Cost Sheet 15 

 Classification of costs, Cost of Sales, Cost Centre, Cost Unit, Profit 

Centreand Investment Centre 

 Cost Sheet and Reconciliation of cost and financial accounts. 

Note- Practical problems based on preparation of cost sheet reconciliation 

ofcost and financial accounts 

UNIT- Standard Costing and Service Costing  

Sr. No. Modules Lectures Creditpoints 

1. Introduction to Cost Accounting 10  
 

04 

2. Classification of Cost and Cost Sheet 15 

3. Standard Costing and Service Costing 20 

4. Introduction to Marginal Costing 15 
 TOTAL 60 
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III  

•Various types of standards, setting of standards, Basic concepts of, Labour 

and Overhead (Fixed and Variable) variance analysis 

Service Costing 

1. Features 

2. Cost Unit (Simple Cost Unit & Composite Cost Unit) 

3. Format 

4.Types 

 Transport Costing 

 Hospital Costing 

 Hotel Costing 

20 

           

UNIT- 

IV 

Introduction to Marginal Costing 

 Marginal costing meaning, application, advantages, 

limitations, Contribution, Breakeven analysis and profit volume graph. 

Note: - Practical problems based on Marginal Costing excluding decision 

making 

15 

 

 

Learner space: 

The main Objective of Cost Accounting is to offer a career that offers opportunities to 
Commerce students; however, good analytical skills help a lot in this field. Thus, choosing 

Cost Accounting as a career is a wise option for those who are interested in growing fast in 

their careers and those who wish to get exposure to industrial accounting at an early stage itself. 

Students will be able to find opportunities in Management of public &amp; private sector 

enterprises, Financial institutions, Teaching, Consultancy, Independent practice. Students will 

be able to Collect, organize internal and financial information for evaluating, critical analyses 

and regulating past and present financial performance for forecasting. They will be able to 

Monitor costs of raw materials, labour, transportation, administrative costs, overheads etc. in 
an industry. Students will learn to monitor performance and efficiency to locate and report on 

problems and also learn to prepare regular cost reports. 

 

Job oriented/Entrepreneurship development topics: 

Cost Sheet, Service Costing 

 

 

Reference Books: 
1. N.S. Zad : Cost &amp; Management Accounting Taxmann Publications Pvt. Ltd. 

2. Deepak Jain : Cost &amp; Management Accounting Taxmann Publications Pvt. Ltd. 

3. S.P. Jain &amp; K.L. Narang : Cost and Management Accounting; Kalyani Publishers, 23, 

Daryaganj, New Delhi-110 002. 

4. M.N. Arora : Cost and Management Accounting (Theory and Problems); Himalaya 

Publishing House, Ramdoot, Dr. BhaleraoMarg, Kelewadi, Girgaon, Mumbai-400 004. 

5. Drury Colin : Management and Cost Accounting; International Thomson Business Press, 

London. 
6. B.M. Lall Nigam and I.C. Jain Cost Accounting Principles and Practice - PHI Learning 

Private Limited 

 

 

 

ICT Backup: 
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1. https://www.youtube.com/watch?v=p-ZRp1G4sAM 

2. https://www.youtube.com/watch?v=FlisUOIwOnw 

3. https://www.youtube.com/watch?v=0OjChe0u3_g 

4. https://www.youtube.com/watch?v=jUQs5dXJQUs 

5. https://www.youtube.com/watch?v=hCFDmGlH4H4 
6. https://www.youtube.com/watch?v=EMVs0IL0EfU 

 

Pedagogy: 

Unit 1 covers the Introduction of cost accounting; group discussion can be arranged to get in 

depth.  

Unit 2 covers classification of cost and cost sheet, students can be asked visit different 

business units collect the data and prepare cost sheet this will enable the practicality of the 

subject.  
Unit 3 covers the service costing, students can be asked to collect data from various service industries, do 

analysis for the same.  

 

Unit 4 covers the marginal costing techniques, students can be asked for different case studies. 

 

MOOC units: 

1. https://www.coursera.org/courses?query=cost%20accounting 

2. https://www.edx.org/learn/cost-accounting 
3. https://www.udemy.com/topic/cost-accounting/ 

https://www.classcentral.com/course/swayam-cost-accounting-13968 

 

 

 

 

 

 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

https://www.classcentral.com/course/swayam-cost-accounting-13968
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Open Elective: 

(Inter disciplinary offered by Department of Computer Science) 

 

Course: TOPICS (Credits : 02 Lectures/Week:03) Introduction to Cyber 

Security 

UNIT Module Lectures 

 

 

 

 

Unit I 

 

Cyber crime and Cyber law : Classification of cyber crimes, Common 

cyber crimes - cyber crime targeting computers and mobiles, cyber crime 
against women and children, financial frauds, social engineering attacks, 

malware and ransomware attacks, zero day and zero click attacks, 

Cybercriminals modusoperandi , Reporting of cyber crimes, Remedial 

and mitigation measures, Legal perspective of cyber crime, Cyber crime 
and offences, Organisations dealing with Cyber crime and Cyber security 

in India, Case Studies. 

 

Social Media Overview and Security : Introduction to Social networks 

. Types of Social media, Social media platforms, Social media 

monitoring, Hashtag, Viral content, Social media marketing, Social 

media privacy, Challenges, opportunities and pitfalls in online social 

network, Security issues related to social media, Flagging and reporting 

of inappropriate content, Laws regarding posting of inappropriate 

content, Best practices for the use of Social media, Case studies. 

 

 

 

 

 

 

 

 

10 

 

 

 

 

 

Unit II 

E - Commerce and Digital Payments : Definition of E- Commerce, 

Main components of E-Commerce, Elements of ECommerce security, E- 

Commerce threats, E-Commerce security best practices, Introduction to 
digital payments, Components of digital payment and stake holders, 

Modes of digital payments- Banking Cards, Unified Payment Interface 

(UPI), e-Wallets, Unstructured Supplementary Service Data (USSD), 

Aadhar enabled payments, Digital payments related common frauds and 
preventive measures. RBI guidelines on digital payments and customer 

protection in unauthorised banking transactions. 

Relevant provisions of Payment Settlement Act,2007. 

 

 

 

 

 

10 L 

 

 

 

 

Unit III 

Digital Devices Security , Tools and Technologies for Cyber Security : 

End Point device and Mobile phone security, Password policy, Security 

patch management, Data backup, 

Downloading and management of third party software, Device 
security policy, Cyber Security best practices, Significance of host 

firewall and Anti-virus, Management of host firewall and Anti-virus, Wi-

Fi security, 

Configuration of basic security policy and permissions. 

 

 

 

10 L 
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Skill Enhancement Course (SEC) 

Financial Computation Skills II 

 

Sr. No. Modules Lectures Credit 

points 

1. Management of Components of Working Capital 15  

 

 

02 

2. Financial Planning: Budget and Budgetary Control 10 

3. Financial Policy and Corporate Strategy 5 

TOTAL 30 

 

Objectives: 

1. To make them understand the management components of working capital. 

2. To enable the learners to learn the financial policy. 

3. To learn and understand financial policy and corporate restructuring. 

 

Learning Outcomes: 

Co1: Students learn theoretical and practical knowledge of financial computation techniques. 

Co2: Students learn Importance of risk in context of financial decision making. 

Co3: Students gain knowledge of different types of budget. 

 

 Modules/Units Lectures 

UNIT- 

I 

Management of Components of Working Capital 15 

 Management of Cash and Marketable Securities: 

 Motives for Holding Cash 

Objectives of Cash Management Factors 

Determining Cash Needs Basic Strategies 

of Cash Management 

Cash Management Techniques / Processes 

Marketable Securities; and Cash Management Practices in India. 

 Receivables Management: 

Objectives Credit 

Policies 

Credit Terms and Collection Policies. 

 Inventory Management: 

Objectives; and Techniques.(EOQ, Stock levels, Inventory turnover ratio ) 

Periodic and perpetual inventory methods. 
FIFO and Weighted Average Method 
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UNIT- 

II 

Financial Planning: Budget and Budgetary Control 

Introduction 

Meaning and Essentials of Budget 

Types of Budget 

Advantages of Budgeting 

Zero Based Budgeting, Master Budget, Sales Budget, Production Budget, Material 

Budget, Cash Budget andFlexible Budget. 

10 

Unit 

III 

Analysis of leverages (Introduction and meaning) 5 

A. Business and Financial Risk 
B) Types of Leverages 

 Operating leverage 

 Financial leverages 

 Combined leverages 

 

Learner space: 

Financial management helps students to learn how to manage financial resources both on the 

personal level and within business plan. Even though in the age of computers, using computer 

intelligence to shift decision making, we still need the human touch for those final important 

decisions. Understanding the fundamentals of financial management helps to be prepared in a 

new world of business and provides foundation for making decisions. Financial advisors are 

more needed in today’s business world. Bill book application consists of recording of inventory 

which can be introduced to students for getting industrial knowledge. 

 

Job oriented/Entrepreneurship development topics: 

Management of components of working capital 

 

Reference Books: 

1. Financial management : I M Pandey, Vikas Publishing House. 

2. Financial management : M. Y Khan, P.K Jain, Tata McGraw Hill. 

3. Financial management: Ravi M kishore, Taxman 

4. Financial management: James C Van Horne, Prentice Hall. 

5. Financial management: Prassana Chandra, Prentice Hall. 

6. Financial management: Chandra Haribariran Iyer: IBHL Publication. 

7. Financial management: Pawan V. Jhabak , Himalaya Publishing House. 

8. Financial management: Lion Dr. Nishikant Jha , Nirav Goda, Himalaya publishing House. 

9. Van Horne , J.,Wachowicz , J.M. Fundamental of financial management 13 th edition 

Financial Times/ Prentice Hall. 

 

ICT Backup:- 

1. www.ft.com – Financial Times 

2. http://web.gjuonline.ac.in 

3. www.wsj.com – The wall Street Journal Online 

4. http://www.managementstudyguide.com 

5. http://en.m.wikipedia.org 

 

Pedagogy: 

The subject of Financial management focuses on the critical elements of financial decisions. 
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Unit – I includes Management components of working capital, here students can be given assignments and also 

can be asked for collecting secondary data for learning practical applicability. 

 

Unit – II includes Financial Planning students can be asked to make presentations of different budgets. 

 

Unit III- includes the leverage which helps students to calculate the leverage on the basis of operating income 

and financial income. 

 

MOOC units: 

1. Financial management course on COURSE 

https://www.coursera.org/specializations/financial-management 
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VSC 

Direct Taxation and Basics of ITR 

Sr. No. Modules Lectures Credit 

points 

1. Definition and exemptions 5  

 

02 

2. Heads of Income and Deductions 15 

3. Computation of Total Income of Individual and HUF 
with Return filing 

10 

 TOTAL 30 

 

Objectives: 

Learners will be able to understand the different types of incomes and their taxability and 

expenses and their deductibility and also they will understand the various deductions in the 

taxable income. 

 

Learning Outcomes: 

Co1: Learners will get knowledge about Income tax act 1961. 

Co2: Learners will be able to calculate taxable income under different heads of income 

Co3: Learners will be able to compute gross and net taxable income 

Co4: Learners will learn about different exemptions and deductions under income tax 

 

Sr.No. Modules / Units No. of 

Lecture

s 

 Definition and exemptions  

 

 

 

 

 

Unit I 

Definitions u/s – 2 : 

Section 2 –Assessee, Assessment Year, Assessment, Annual value, Business, 

Capital asset, Income, Person, Previous Year, Transfer 

Basis of Charge : 

Section 3 – 9 – Previous Year, Residential Status, Scope Of Total Income, 

Deemed Income 

Exclusions from Total Income: 

Section 10 – restricted to, Agricultural Income, Sums Received From HUF By 

Member, Scholarships, Income of Minor Child, Allowance to Members of 

Parliament and Legislative Assembly. 

 

 

 

 

 

5 

Unit II Heads of Income and Deductions  

 
Overview of Heads of Income 

a. Salary 

b. House property 

c. Profits & Gains From Business & Profession 

d. Capital Gain 
e. Other Sources 

Deduction under section 80: 

80 A- Restriction on claim in Chapter VI- A deductions 

80 C – Payment of LIC/PF and other eligible investments 

80CCC – Contribution to certain Pension Fund 

80D – Medical Insurance Premium 

80 DD- Maintenance and medical treatment of handicapped dependent 

80E – Interest on Educational Loan 

15 
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80 TTA- Interest on Saving Bank account 

80U – Deduction in the case of totally blind or physically handicapped or 

mentally retarded resident person 

 

Unit III Computation of Total Income of Individual with Return filing 
 

10 

Computation of Total Income of Individual and HUF with respect to above 

heads and deductions 

Return of Income – Sec 139 
Excluding u/s 139(4A), 139(4B), 139(4C) & 139 (4D) 

 

Learner space: 

Students getting knowledge about the income tax act and computation of taxable income can 

work under CA and also can build up their career as assistants, advisors, etc. One will be also 

able to get knowledge about how taxable income is computed which help them to study their 

own income tax returns also in future. Job oriented/Entrepreneurship development topics: 

Computation of Total Income & Taxable Income 

 

Reference Books: 

1. Direct Taxes Law &amp; Practice by V.K. Singhania - Taxman 

2. Systematic Approach to Direct Tax by Ahuja &amp; Gupta - Bharat Law House 

3. Income Tax Ready Recknoner by Dr .V.K. Singhania – Taxman 

4. Direct Tax Laws by T.N. Manoharan - Snow White 

 

 

ICT Backup:- 

https://www.youtube.com/watch?v=V4i9IsZL4HY 

https://www.youtube.com/watch?v=V4i9IsZL4HY 

https://www.youtube.com/watch?v=TgFq8A9CAOg 

https://www.youtube.com/watch?v=GNDQ4O5mfxY 

https://www.youtube.com/watch?v=p5MAQ7K5UkI 

 

Pedagogy: 

Unit 1 covers basic definition and residential status; group discussion and quiz can be arranged 

for the same. 

Unit 2 covers the heads of income I students can be asked to compute any individual’s income 

to enhance practical knowledge 

Unit 3 covers computation of total income and ITR basics students can be asked to visit CA 

office and get the knowledge of practicality of the subject. 

 

MOOC units: 

https://www.udemy.com/course/direct-taxation-in-india-a-comprehensive-study/ 

https://www.classcentral.com/course/swayam-direct-tax-laws-and-practice-14009 
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AEC 

Corporate Communication and Public Relation  

Sr. No Modules No. No of 

Lectures 

Credit Point 

1 Foundation of Corporate Communication AND Emerging 
Technology in Corporate Communication- I 

10  

 

2 
2 Foundation of Corporate Communication AND Emerging 

Technology in Corporate Communication- II 
10 

3 Understanding Public Relations 10 

   

 

Objective: 

1. to help students Understand the fundamental principles and theories underlying corporate 

communication practices. 

2. To Develop skills to effectively utilize traditional and digital communication channels for corporate 

messaging and branding. 

3. To Gain insights into the role and significance of public relations in shaping corporate reputation and 

image. 

Learning Outcome: 

- To provide the students with basic understanding of the concepts of corporate communication and public 

relations. 

- To introduce the various elements of corporate communication and consider their roles in managing media 

organizations. 

- To examine how various elements of corporate communication must be coordinated to communicate 

effectively in today’s competitive world. 

- To develop critical understanding of the different practices associated with corporate communication with 

the latest trends and social media tools. 

 

Sr.No. Modules / Units No. of 

Lectures 

1 Foundation of Corporate Communication & Emerging Technology in 

Corporate Communication -I 

 

 

 

 

10 

 a) Corporate Communication: Scope and Relevance 

Introduction, Meaning, Scope, Corporate Communication in India, 

Need / Relevance of Corporate Communication in Contemporary 

Scenario 

b) Key Concept in Corporate Communication 

Corporate Identity: Meaning and Features, Corporate Image: Meaning, 

Factors Influencing Corporate Image, Corporate Reputation: Meaning, 

Advantage of Good Corporate Reputation 

2 Foundation of Corporate Communication AND Emerging Technology in 

Corporate Communication- II 

 

10 

  a) Ethics and Law in Corporate Communication  

 Importance of Ethics in Corporate Communication, Corporate 

Communication and Professional Code of Ethics, Mass Media Laws: Defamation, 

Invasion of Privacy, Copyright Act, Digital Piracy, RTI 

b) Contribution of Technology to corporate Communication 

Introduction, Todays communication Technology, Importance of Technology to 

Corporate Communication, Functions of Communication, Technology in Corporate 

Communication, Types of Communication Technology, New Media: Web 
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Learner Space: 

Job oriented/ Entrepreneurship development topics: 

 

Reference Book: 

Public Relations- The realities of PR by Newsom, Turk, Kruckleberg 

Principals of Public Relations-C.S Rayudu and K.R. Balan 

Public Relations -Diwakar Sharma 

Public Relations Practices- Center and Jackson 

The Art of Public Relations by CEO of leading PR firms 

 

 

Pedagogy: 

- Module I consist of introduction of corporate communication, its scope and key concept. 

- Module 2 consist the importance of corporate communication, professional code of Ethics and 

mass media law. It also consist contribution of technology to corporate communication and 

corporate Blogging. 

- Module 3 consist of understanding of the different practices associated with corporate 

communication with the latest trends and social media tools. 

 

 

MOOC Units: 

https://www.mooc-list.com/course/integrated-marketing-communications-advertising-public- 

relations-digital-marketing-and-mor

Conferencing, Really Simple Syndication (RSS) 

c) Corporate Blogging 

Introduction, Defining Corporate Blogging, Characteristics of a Blog, Types of 

Corporate Blog, Role of Corporate Blog, Making a Business Blog.  

 
3 

Understanding Public Relations 
a) Fundamental of Public Relations 

Introduction, Meaning, Essentials of Public Relations, Objectives of Public 

Relations, Scope of Public Relations, Significance of Public Relations in Business. 

b) Emergence of Public Relations 

Tracing Growth of Public Relations, Public Relations in India, and Reasons for 

Emerging International Public Relations. 

c) Public Relation Environment 

Introduction, Social and Cultural Issue, Economic Issues, Political 

Issues, Legal Issues. 

d) Theories used in Public Relations 
Systems Theory, Situational Theory, Social Exchange Theory, Diffusion Theory 

 

 

 

 

 

10 

   



Second Year SYBBI (NEP 2020)  

 

Examination  pattern : (100 Marks Each Paper) 

(MAJOR, MINOR, VOCATIONAL SKILL COURSES, SKILL ENHANCEMENT COURSES) 

 

External Exam: 60 marks 

Internal Exam: 40 marks 

 

External Exam Paper pattern: 

Total marks: 60 marks 

Duration: 02 hours 

 

Question 

No. 

Particulars Marks 

1 Objective Questions 
(Fill in the blanks, Multiple Choice Question, 

True or False, Match the following) (1 mark each) 

 

15 

2 Answer the following question 
A. Long Question/ Practical Problem 

B. Long Question/ Practical Problem 

Or 

C. Long Question/ Practical Problem 

D. Long Question/ Practical Problem 

 

8 

7 

 

 

8 
7 

3 Answer the following question 
A. Long Question/ Practical Problem 

B. Long Question/ Practical Problem 

 

8 
7 

 Or 
C. Long Question/ Practical Problem 
D. Long Question/ Practical Problem 

 

 Answer the following question 
A. Long Question/ Practical Problem 
B. Long Question/ Practical Problem 
Or 
Short Notes (Any 3 out of 5) (5 marks each) 

8 

 7 

 15 

 

 
Note: Long questions carrying 10 marks can be divided into 2 questions of 5 marks. 

Internal Exam pattern : 40 marks 

1st Internal Exam: (Class Test) 

Sr. 
No. 

Particulars Marks 

1 Objective Questions 
(Fill in the blanks, Multiple Choice Question, True 

or False, Match the following) 

 

5 

2 Answer in one sentence 5 

3 Short notes (Any 3 out of 5) (5 marks each) 10 

   

2nd Internal Exam: 



Department of Banking and Insurance  

Projects, Assignments, Presentation and viva voce. 

 

Examination pattern : (50 Marks Each Paper) 

(OPEN ELECTIVE, ABILITY ENHANCEMENT COURSES, VALUE EDUCATION COURSES, 

INDIAN KNOWLeDGE SYSTEM) 

 

External Exam : 30 marks 

Internal Exam : 20 marks 

 

External Exam Paper pattern: 

 

Total marks : 30 marks 

Duration : 01 hours 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Note: 

Long questions carrying 10 marks can be divided into 2 questions of 5 marks. 

 

Internal Exam pattern : 20 marks 

1st Internal Exam: (Class Test) 

Sr. 
No. 

Particulars Marks 

1 Objective Questions 
(Fill in the blanks, Multiple Choice Question, True 

or False, Match the following) 

 

05 

3 Short notes (Any 1 out of 2) (5 marks each) 05 

  10 

2nd Internal Exam: 

Projects, Assignments, Presentation, Viva voce, Book review, Group Discussion, Field Projects,

Question No. Particulars Marks 

1 Objective Questions 
(Fill in the blanks, Multiple Choice Question, True or False, Match 

the following) (1 mark each) 

05 

2 Answer the following question 
A. Long Question/ Practical Problem 

B. Long Question/ Practical Problem Or 

C. Long Question/ Practical Problem 
D. Long Question/ Practical Problem 

 

05 

05 

 

05 
05 

3 Answer the following question 
A. Long Question/ Practical Problem 
B. Long Question/ Practical Problem 

 

05 
05 

 Or 

C. Long Question/ Practical Problem 

D. Long Question/ Practical Problem 

 

05 

05 

4 Short Notes (Any 1 out of 3) (5 marks each) 05 



Second Year SYBBI (NEP 2020)  



Department of Banking and Insurance  
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

  K.V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE               

                    (AUTONOMOUS), DOMBIVLI (EAST), DIST. THANE 

(Affiliated to University of Mumbai) 
 

Programme- Bachelor of Arts (B.A.)-2024-25 

DEPARTMENT OF GEOGRAPHY  

(Subjects Offered by Geography Department) 
 

 

Sr

. 

No

. 

Course Code Course Title Categor

y 

Teachin

g Hours/ 

Week 

Total 

Marks 

Credits 

                                                         SEMESTER-III 

1  GE24301MM  GEOGRAPHY OF   

MAHARASHTRA 

Major-I 60 100 04 

2  GE24302MM 
 AGRICULTURE          

 GEOGRAPHY 
Major-II 

60 100 04 

4  GE24304VS 
 TOOLS AND 

TECHNIQUES IN 

GEOGRAPHY-I 

VSC 
60 100 02 

5  GE24305SE 
 SURVEYING AND 

TOPOGRAPHICAL 

TECHNIQUES-I 

SEC 
60 100 02 

6  GE24306FP 
 FIELD PROJECT/ 

COMMUNITY 

ENGAGEMENT              

   PROGRAM 

FP/CEP 
30 50 02 

 

SEMESTER- III 

 

Geography Minor Subject offered to Psychology Major Student 
 
 

1  GE24303MN 
 AGRICULTURE    

GEOGRAPHY 

Minor 
60 100 04 
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(Subjects Offered by Geography Department) 
 

                                                                     SEMESTER - IV 

S.No Course Code 
Course Title Category 

Teachin

g Hours/ 

Week 

Total 

Marks 

Credits 

1  GE24401MM 
 GEOGRAPHY OF INDIA Major-I 

60 100 04 

2  GE24402MM 
 GEOGRAPHY OF 

TOURISM 

Major-II 
60 100 04 

5  GE24405VS  TOOLS AND 

TECHNIQUES IN 

GEOGRAPHY-II 

VSC 60 100 02 

6  GE24406SE  THEMATIC AND   

WEATHER MAPS 

SEC 60 100 02 

7  GE24407CC  CO-CURRICULAR  

ACTIVITY 

CC 30 50 02 

 

 
SEMESTER-IV 
 

Geography Minor Subjects offered to Psychology Major Student 
 

1  GE24403MN 
 GEOGRAPHY OF 

TOURISM 

Minor 
60 100 04 

 

 
Geography Minor Subjects offered to Commerce and Science Students 
 

2  GE24404OE 
 RESOURCES AND 

SUSTAINABILITY 

OE 
30 50 02 
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

  K.V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE               

                    (AUTONOMOUS), DOMBIVLI (EAST), DIST. THANE 

(Affiliated to University of Mumbai) 

Programme- Bachelor of Arts (B.A.)-2024-25 

DEPARTMENT OF GEOGRAPHY  

(SUBJECTS FOR SYBA GEOGRAPHY MAJOR STUDENTS) 
 

Sr

. 

No

. 

Course Code Course Title Categor

y 

Teachin

g 

Hours/ 

Week 

Total 

Marks 

Credits 

                                                                  SEMESTER-III 

1  GE24301MM  GEOGRAPHY OF     

MAHARASHTRA 

Major-I 60 100 04 

2  GE24302MM 
 AGRICULTURE    

GEOGRAPHY 
Major-II 

60 100 04 

3   PS24303MN 
 SOCIAL 

PSYCHOLOGY  

 

Minor 60 100 04 

                              OR 

 EN24301MN 
 INDIAN 

LITERATURE IN 

ENGLISH 

 

Minor 60 100 04 

4  
 MKCL OE 

30 100 02 

5  GE24304VS 
 TOOLS AND 

TECHNIQUES IN 

GEOGRAPHY-I 

VSC 
60 100 02 

6  GE24305SE 
 SURVEYING AND 

TOPOGRAPHICAL 

TECHNIQUES-I 

SEC 
60 100 02 

7  HI24301AE 
SOCIO-

ENVIRONMENTAL 

AWARENESS 

AEC 
30 50 02 

8  GE24306FP 
 FIELD PROJECT/ 

COMMUNITY 

ENGAGEMENT              

   PROGRAM 

FP/CEP 
30 50 02 
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(SUBJECTS FOR SYBA GEOGRAPHY MAJOR STUDENTS) 
 

Sr. 

No. 

Course 

Code 

Course Title Category Teaching 

Hours/ 

Week 

Total 

Marks 

Credit

s 

 SEMESTER - IV 

1  GE24401MM 
 GEOGRAPHY OF 

INDIA 

Major-I 
60 100 04 

2  GE24402MM 
 GEOGRAPHY OF 

TOURISM 

Major-II 
60 100 04 

3  PS24403MN 
 SOCIAL 

PSYCHOLOGY 

Minor 
60 100 04 

                             OR 

 EN24401MN 
 AMERICAN 

LITERATURE  

Minor 
60 100 04 

4  CO24402OE 
 ADVERTISING -II OE 

30 50 02 

                            OR 

 BO24404OE 
BASICS IN 

COSMETOLOGY  

OE 
30 50 02 

5  GE24405VS  TOOLS AND 

TECHNIQUES IN 

GEOGRAPHY-II 

VSC 60 100 02 

6  GE24406SE  THEMATIC AND   

WEATHER MAPS 

SEC 60 100 02 

7  PS24407AE INTRODUCTION 

TO CONTENT 

WRITING  

AEC 30 50 02 

8  GE24407CC  CO-CURRICULAR  

ACTIVITY 

CC 30 50 02 
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K.V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI (EAST), DIST. THANE 

(Affiliated to University of Mumbai) 

Evaluation Pattern 2024-25 
For S.Y.B.A 

 

 
CREDIT- 04 and 02 100 Marks 

1. INTERNAL ASSESSMENT 40 marks 

1.1 One class test *(Objectives/ Multiple Choice) 

Assignment/ Concept or Mind Map/ Project/ Presentation and Viva/Research 

Work/Field Survey/ Self-created Documentaries/ Models and Posters/ Practical 

Journal. 

Active Class participation, Overall performance 

20 marks 

1.2 15 marks 

1.3 5 marks 

1.1 * Question Paper pattern for periodical class test: Written Class test: 20 Marks 10 Marks 

1. Answer in Brief (Attempt Any Two out of Three) (5 Marks each) 

 
2. 

Multiple Choice Questions/ Fill in the Blanks/Answer in One or Two Lines(1 M. each) 10 Marks 

1.2 *Practical based Evaluation: 20 Marks  

1 Learners should decide a project/ assignment / research topic and they should 

give a presentation or viva of the same. 

15 Marks 

1.3 *Active participation, mannerism and articulation in routine class and exhibit 

of leadership quality in organizing related academic activities. 

05 Marks 

2. EXTERNAL ASSESSMENT (Semester End Examination) 60 marks 

 N.B. 1. All questions are compulsory. 

2. All questions carry equal marks. 

 

A. Q.1 Unit 1  (15 marks) or Q.1 Unit 1 (15 marks) 

Q.2 Unit 2  (15 marks) or Q.2 Unit 2 (15 marks) 

Q.3 Unit 3  (15 marks) or Q.3 Unit 3 (15 marks) 

Q.4 Unit 4  (15 marks) or Q.4 Unit 4 (15 marks) 

 

Q.1 to Q.4 may be divided into two sub question - one sub question of 8 marks and 

another sub question will be of 7 marks OR Q.1 to Q.4 may be asked fully as a long 

answer question of 15 marks) 
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CREDIT- 02 

50 Marks 

1. INTERNAL ASSESSMENT 20 marks 

1.1 

1.2 

One class test *(Objectives/ Multiple Choice) 

 
Assignment/ Concept or Mind Map/ Project/ Presentation and Viva/ 

Research Work/Field Survey/ Self-created Documentaries/ Models 

and Posters/ Practical Journal. 

 

10 marks 
 

10 marks 

 FP/CEP and Cocurricular Activity (Teachers should submit the 

internal exam report as per instructions given by BOEE) 

 

2 EXTERNAL ASSESSMENT (Semester End Examination) 30 marks 

 N.B. 1. All questions are compulsory. 

2. All questions carry equal marks. 

 

 Q.1 Unit 1 (15 marks) or Q.1 Unit 1 (15 marks) 

Q.2 Unit 2 (15 marks) or Q.2 Unit 2 (15 marks) 

Q.3 Unit 1 to 2 (15 marks) or Q.3  Unit 1 to 2 (15 marks) 

 

Q.1 to Q.4 may be divided into two sub question - one sub question of 8 

marks and another sub question will be of 7 marks OR Q.1 to Q.4 may be 

asked fully as a long answer question of 15 marks) 

 

 FP/CEP and Cocurricular Activity (Teachers should submit the 

external exam report as per instructions given by BOEE) 

 



 Academic Council dated 9th and 11th March, 2024 as per item Number: 7.03 

DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A GEOGRAPHY SEM- III 

COURSE TITLE- MAJOR-I GEOGRAPHY OF MAHARASHTRA 

COURSE CODE: GE24301MM CREDITS: 04 

Objectives 1. To understand the nature and general topography of the state 

2. To note the importance of existing resources of the state 

3. To generate occupational understanding among students 

4. To understand the detailed analysis about the different types of disasters. 

5. To inculcate the role of Case Study analysis in the methodology of geography 

UNIT- 1 Major landmarks, major rivers and weather in Maharashtra 

 1.1 Introduction –Location and administrative divisions 

 1.2 Physiography of Maharashtra – Konkan, Sahyadri and plateau 

 1.3 Climate of Maharashtra 

   

UNIT -2 Soil and forest resources 

 2.1 Classification of soils and forest in Maharashtra 

 2.2 Problems and Methods of soil conservation with reference to eco-sensitive zones 
in Maharashtra 

 2.3 Problems and Methods of forest conservation-with reference to eco-sensitive 
zones in Maharashtra 

   

UNIT- 3 Agriculture and Fishery resources 

 3.1 Features of agriculture and cropping pattern 

 3.2 Problems associated with agriculture in Maharashtra 

 3.3 Nature of fishing-special reference to Konkan Coastal Belt 
   

UNIT- 4 Disaster Mitigation and Management 

 4.1 Disaster: Definition and Concept, Classification 

 4.2 Natural Disaster in Maharashtra: Causes, Impacts and Management 

 4.3 Human Induced Disaster in Maharashtra - Causes, Impacts and Management 

   

UNIT-5 Practical with Internal Assessment 

 5.1 Map Filling of important geographical features on outline map of Maharashtra 

 5.2 Preparation of a case study report on a specific  hazard /  disaster based  on 
literature review and or field work 
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Students should observe and understand the nature of topography, weather 

phenomenon, resources, Land use Land cover pattern and according to that 

prepare and develop Mental Maps, Sketches, models and photographs. 

Students should prepare their projects, assignments, research reports, 

articles by studying and collecting information regarding the relevant topic. 

They should visit and analyze various geographical aspects and incorporate their 

own innovative ideas in various fields which will help to build a constructive 

environment. 

 

● Learning Outcomes: 

Upon successful completion of the course, the students: 

1. will get in-depth knowledge about the Physical and Human features of Maharashtra. 

2. Will be able to critically assess a range of theoretical and conceptual issues in 

resource management. 

3. will familiarize themselves with the features of cropping patterns, productivity and 

nature of Konkan coast for fishing purposes. 

4. will acquire basic skills of making judicious decisions for saving their family and 

society at the time of distress. 

5. Will be able to demonstrate skills in constructive criticism and analysis. 

● Learner Space: 

● Reference Books: 

1. Jaymala Diddee, S.R. Jog, V.S. Kale Geography of Maharashtra 

2. Johns: Economic Geography – 

3. Khullar: Geography of India 

4. Majid Hussein: Geography of India 

5. Oxford: Oxford School atlas- 

6. Savinder Singh Environmental Geography 

7. Sharma: India's economic and commercial geography 

8. Mishra B.J : Natural hazards and disaster management 

9. Sundar I & Sezuiyan T : Disaster management 

10. Singh R.B – Risk Assessment and Vulnerability analysis 

● Websites: 

1. https://www.mapsofindia.com/maharashtra/ 

2. https://www.researchgate.net/publication/348264377_Geography_of_Maha 

rashtra 

3. https://unacademy.com/lesson/important-physical-geography-of-maharashtr 

a-in-marathi/GI28L7KQ 

4. https://www.britannica.com/place/Maharashtra 

5. https://mrsac.gov.in/MRSAC/ 

https://www.mapsofindia.com/maharashtra/
https://www.researchgate.net/publication/348264377_Geography_of_Maharashtra
https://www.researchgate.net/publication/348264377_Geography_of_Maharashtra
https://unacademy.com/lesson/important-physical-geography-of-maharashtra-in-marathi/GI28L7KQ
https://unacademy.com/lesson/important-physical-geography-of-maharashtra-in-marathi/GI28L7KQ
https://www.britannica.com/place/Maharashtra%205
https://mrsac.gov.in/MRSAC/
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6. https://www.maharashtratourism.gov.in/geography 

7. https://rfd.maharashtra.gov.in/sites/default/files/DM%20Plan%20final_Stat 

e.pdf 

● University referred to modify the syllabus: 

1. Delhi University 

2. North Maharashtra University 

3. S. S. Jain Subodh P.G. College (Autonomous), Jaipur 

4. The University of Edinburgh, Scotland 

● Pedagogy for S.Y.B.A. Geography –II (Sem-III): 

● Unit -I- It will be introduced with the help of Maps, Charts, Photographs, 

Brainstorming, Comparative Study, Discussion and Lecture method. 

● Unit- II- This can be elaborated by PPT, Models, Charts, Digital sources, 

Discovery method, Demonstration method and Problem-solving method. 

● Unit- III- This could be explored by Co-operative learning, PPT, articles, 

Research papers, E- Resources, Case study, Documentaries etc. 

● Unit- IV – It can be explained by problem-solving and decision-making methods, 

Context- based learning, artifact and data-based inquiry, reconstructivemethod, 

Questioning, simulation and role-play, Workshops, Seminars and presentation 

etc. 

● Unit- V – This could be illustrated by location-based/ geo-tagging method, field 

observation/visit, digital learning and Experimental learning etc. 

● Job-Oriented/Entrepreneurship development: 

- Competitive exams 

- Disaster Management Department 

- Agriculture Department Exams 

- Soil and Forest Departments 

● MOOC units: 

- Geography of Maharashtra: Unacademy 

https://www.maharashtratourism.gov.in/geography
https://rfd.maharashtra.gov.in/sites/default/files/DM%20Plan%20final_State.pdf
https://rfd.maharashtra.gov.in/sites/default/files/DM%20Plan%20final_State.pdf
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- III 

TITLE: MAJOR-II AGRICULTURAL GEOGRAPHY 

COURSE CODE : GE24302MM CREDITS: 04 

● Objectives: 

1. To acquaint students with the importance of agriculture in human civilization. 

2. To understand the physical and man-made factors that affect agriculture. 

3. To know the types and distribution of agriculture in the world. 

4. To analyze the problems and issues of agriculture and suggest remedies to overcome 

it. 

5. To develop the cartographic skills, the value of Field Work and Primary Data in 

geographical research 

Unit-I Introduction to Agricultural Geography Lectures (15) 

1.1 Definition, nature and scope of Agricultural Geography  

1.2 Approaches in Agricultural Geography 

1.3 Diffusion and change in agriculture 

Unit-II Determinants of Agriculture Lectures (15) 

2.1 Physical and economic factors  

2.2 Socio-cultural and political factors, role of technology 

2.3 Agricultural land use-Economic and Environmental Aspects 

Unit- III Types of Agriculture and Distribution Lectures (15) 

3.1 Types of primitive and subsistence agriculture, commercial  
 agriculture, animal rearing 

3.2 Types, Methods and Importance of Irrigation 

3.3 Modern trends of agriculture – horticulture, sericulture, dairy farming etc. 

Unit-IV Agricultural Problems and Sustainability Lectures (15) 

4.1 Environmental, socio-cultural and economic problems  

4.2 Sustainable agricultural practices- its problems, importance of 

 organic farming: Merits and Demerits 

4.3 Agro-Tourism 

Unit-V Practical with Internal Assessment  

5.1 Field Survey with special reference to Agriculture  

5.2 Introduction to QGIS for mapping Agricultural Regions in India 
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● Learning Outcome: 

After studying, students will be able to: 

1. Conceptualize agriculture and its determinants. 

2. Get the overview of Indian and World agriculture regions and systems. 

3. Know about the changing modern agricultural trends and irrigation patterns. 

4. Have sound knowledge of agriculture revolutions and food security. 

5. will be able to collect the field data and represent the collected information. 

6. Get hands-on training of open-source software and interpret the agricultural region. 

● Learner Space: 

Students should understand the concept, pattern distribution of agriculture and 

prepare agricultural maps, models, Sketches and collect photographs of various Agro- 

landscapes. 

Students should develop innovative Agricultural methods using geo techniques and 

participate in cooperative learning strategies for solving different agriculturalissues and 

prepare assignments, projects, documentaries, research reports by visiting various Agro 

fields. 

● Reference books: - 

1. Bansil, B. C. (1975): ‘Agricultural Problems of India’, Delhi. 

2. Bayliss Smith, T.P. (1987) : The Ecology of Agricultural Systems. Cambridge 

a. University Press, London . 

3. Berry, B.J.L. et. al.(1976) : The Geography of Economic Systems. Prentice Hall, 

New York. 

4. Gregor, H.P.: Geography of Agriculture. Prentice Hall, New York, 1970. 

5. Grigg, D. (1984): ‘An Introduction to Agricultural Geography’, 

Hutchinson Publication, London 

6. Singh J.(1997): Agricultural Development in South Asia: A Comparative Study 

in the Green Revolution Experiences, National Books Organization, New Delhi. 

7. Singh, J. and Dhillon, S. S. (1984): ‘Agricultural Geography’, McGraw 

Hill, New Delhi. 

8. Morgan, W. B. and Munton, R. J. C. (1977): ‘Agricultural Geography’ 

Methuen, London. 

9. Symons, L. (1972): ‘Agricultural Geography’, Bell and Sons, London 

10. Tarrant, J.R.(1974): Agricultural Geography, Problems in Modern Geography 

Series, John Wiley and Sons. 

● Website: 

1. National Bureau of Soil Survey and Land Use planning: www.nbsslup.in 

2. Survey of India: www.surveyofindia.gov.in 

3. ISRO Bhuvan 2D Platform: bhuvan.nrsc.gov.in/map/bhuvan/bhuvan2d.php 

http://www.nbsslup.in/
http://www.surveyofindia.gov.in/
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4. https://icar.org.in/ 

5. https://www.nabard.org/ 

6. https://www.fao.org/home/en 

7. https://nbsslup.in/ 

8. http://krishi.maharashtra.gov.in/1001/Home 

● University referred to modify the syllabus 
1. Samanta Chandra Sekhar College, Puri, Orissa 

 
Geography,Manasagangothri, University of Mysore, Mysore-06 

- Agricultural Geography: University of Mysore and CEC via Swayam 

2. Delhi University 

3. Gujarat University 

4. Goa University 

5. The New Castle University, Australia 

● Pedagogy for S.Y.B.A. Geography –III (Sem-III): 

● Job-Oriented/Entrepreneurship Development: 

- Agricultural Department 

- Developing Seed Banks 

- NABARD executives 

● MOOC units: 

- Agricultural Geography: By Prof. H. Nagaraja, Department of Studies in 

Unit -I- It will be introduced with the help of Maps, Charts, Photographs, 

Brainstorming, Comparative Study, Discussion and Lecture method. 

Unit- II- This can be elaborated by PPT, Models, Charts, Digital sources, 

Discovery method, Demonstration method and Problem-solving method. 

Unit- III- This could be explored by Co-operative learning, PPT, Agro based 

maps, articles, Research papers, E- Resources, Case study, Documentaries etc. 

Unit- IV – It can be explained by problem-solving and decision-making methods, 

Context- based learning, artifact and data-based inquiry, quiz, Questioning, 

Workshops etc. 

Unit- V – This could be illustrated by location-based/ geo-tagging methods, 

simulation and role-play, field observation/ visit, digital learning and Experiential 

learning etc. 

https://icar.org.in/
https://www.nabard.org/
https://www.fao.org/home/en
https://nbsslup.in/
http://krishi.maharashtra.gov.in/1001/Home
https://www.classcentral.com/university/uomyi
https://www.classcentral.com/institution/cec
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- III 

TITLE: MINOR- AGRICULTURAL GEOGRAPHY 

COURSE CODE : GE24303MN CREDITS: 04 

● Objectives: 

6. To acquaint students with the importance of agriculture in human civilization. 

7. To understand the physical and man-made factors that affect agriculture. 

8. To know the types and distribution of agriculture in the world. 

9. To analyze the problems and issues of agriculture and suggest remedies 

to overcomeit. 

10. To develop the cartographic skills, the value of Field Work and 

Primary Data ingeographical research 

Unit-I Introduction to Agricultural Geography Lectures (15) 

1.1 Definition, nature and scope of Agricultural Geography  

1.2 Approaches in Agricultural Geography 

1.3 Diffusion and change in agriculture 

Unit-II Determinants of Agriculture Lectures (15) 

2.1 Physical and economic factors  

2.2 Socio-cultural and political factors, role of technology 

2.3 Agricultural land use-Economic and Environmental Aspects 

Unit- III Types of Agriculture and Distribution Lectures (15) 

3.1 Types of primitive and subsistence agriculture, commercial  
 agriculture, animal rearing 

3.2 Types, Methods and Importance of Irrigation 

3.3 Modern trends of agriculture – horticulture, sericulture, dairy farming etc. 

Unit-IV Agricultural Problems and Sustainability Lectures (15) 

4.1 Environmental, socio-cultural and economic problems  

4.2 Sustainable agricultural practices- its problems, importance of 

 organic farming: Merits and Demerits 

4.3 Agro-Tourism 

Unit-V Practical with Internal Assessment  

5.1 Field Survey with special reference to Agriculture  
5.2 Introduction to QGIS for mapping Agricultural Regions in India 
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- III 

TITLE: VSC- TOOLS AND TECHNIQUES IN GEOGRAPHY-I 

COURSE CODE : GE24304VS CREDITS: 02 

 
Objectives: 1. To understand various map making tools and techniques 

2. To develop simpler usage and acquaint with the determinants of Geographical calculation 
3. Understand importance of map and map scale in Geography 
4. To study the importance of map projections 

100 

Marks 

   60 Lect. 

Unit I Introduction to Map and Map Scales 30 Lec 

 1.1 Map – Definition, Elements and Classification of Maps.  

 1.2 Map Scale: Definition, Methods of Representation of scale  

 1.3 Conversion of Scale  

 1.4 Construction of Graphical Scale – i) Simple (Plane) Scale ii) Comparative Scale  

    

Unit II  Map Projections 30 Lec 

 2.1 Map Projection: Properties and Uses  

 2.2 Zenithal Polar Projections - Equal Area  

 2.3 Cylindrical Projections - Equal Area  

 2.4 Conical Projections - One standard parallel  

 
Learning Outcome: 

1. Students will grasp the concept of map scales and apply them to accurately measure distances 

on maps, fostering proficiency in converting map distances to real-world distances. 

2. students will develop practical map-reading skills, allowing them to navigate and extract 

relevant information from maps for diverse purposes such as travel, research, and decision- 

making. 

3. Students will acquire the ability to select and create appropriate graphs and diagrams to 

represent various types of data, demonstrating proficiency in choosing the most effective visual 

representation for different datasets. 

References: 
1) Singh Lehraj, (1973) : Map Work and Practical Geography, Central Book Depot – Allahabad. 

2) D. Y. Ahirrao and E. K. Karanjkhele, (2002) : Pratyakshik Bhugol, Sudarshan – Nashik 

3) P. G. Saptarshi and S. R. Jog, Statistical Methods 

4) S. N. Karlekar, (2008) : Statistical Methods, Diamond – Pune 

5) T. P. Kanetkar and S. V. Kulkarni, (1986) : Surveying and Leveling, Pune Vidyrthi Griha 

Prakashan – Pune. 

6) Dhake S. V. and Patil V. J. (2007) Practical in Geography, Prashant Publication, Jalgaon. 
7) Arjun Kumbhar, Practical Geography 

8) Pijushkanti Saha & Partha Basu. (2007), ‘Advanced Practical Geography’, Books and 

Allied (P) Ltd, Kolkata 

 

Universities which were referred to modify syllabi: 



 Academic Council dated 9th and 11th March, 2024 as per item Number: 7.03 

1. North Maharashtra University, Maharashtra 

2. Kerala University 

3. Mahatma Gandhi University, Telangana 

4. Karnataka University 

 

Pedagogy: 

1. Introduce map basics and scales. Cover map interpretation, legends, and scale comprehension. 

Foster practical map-reading skills through interactive exercises. 

2. Introduce data representation through graphs and diagrams. Teach students to select, create, and 

interpret visuals effectively. Emphasize practical applications, hands-on exercises, and real- 

world scenarios for enhanced comprehension. 
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- III 

                 TITLE: SEC- TOPOGRAPHICAL AND SURVEYING TECHNIQUES-I (Practical) 

                           COURSE CODE : GE24305SE CREDITS: 02 

 

Objectives: 1. To introduce the students with SOI toposheets and to acquire the knowledge of 
toposheet Reading / interpretation. 

2. To understanding of the fundamental principles, equipment, and applications of 
surveying in different fields. 

100 

Marks 

    60 Lect. 

Unit I Introduction to Topographical Maps 30 Lec. 

 1.1 Definition of Topographical maps & Indexing of Topographical Map  

 1.2 Marginal Information and Grid References- Four and Six Figure/ Digit, 
Conventional Signs and Symbols 

 

 1.3 Representation of Relief Features by Contours: Type of Slopes i) Steep slope ii) 
Gentle slope ii) Concave slope iv) convex slope v) terraced slope 

 

 1.4 Representation of Relief Features by Contours: 1. Landforms of Elevation- Hill, Plateau, 

Ridge, Cliff, Col or Pass 2. Landforms of Depression- Gorge ‘V’ Shaped valley, ‘U’ 

Valley, Waterfall, Sea cliff. 

 

    

Unit II  Interpretation of SOI Toposheets and Surveying 30 Lec. 

 2.1 Drawing of Profile: a) Longitudinal Profile b) Intervisibility  

 2.2 a) Marginal Information b) Topographical Feature: Relief/ Physiography, 

Drainage and Vegetation c) Human-made Features: Settlements, Transportation 

and Communication, Irrigation, occupation d) Land Use 

 

 2.3 Definition and Fundamentals of Surveying: Types  

 2.4 Methods of Plane Table Survey a) Radiation Method b) Intersection method  

 

Learning Outcome: The course will enable the students to: 

1. Understand Methods of Representation of Relief 

2. Describe Topographical Map 

3. Understand the importance of surveying in Geography. 

4. Learn to make basic maps of any space using methods like plane table survey 

 
References: 

1. Monkhouse, F.J.: Maps& Diagram. 

2. Robinson, A.h: Elements of Practical Geography. 

3. Singh, R.L. Elements of Practical Geography. 

4. Mishra, R.P. and Ramesh , A: Fundamentals of Cartography. 

5. Singh, L.R.& Singh, R.N.Map work and Practical Geography (Eng./Hindi) 

6. Sharma, J.P.Practical Geography (Hindi) 

7. Lal Hira: Prayogatmak Bhoogol ke Adhar (Hindi) 
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8. Tiwari, R.C.; Tripathi, Sudhakar: Abhinav Prayogic Bhoogol 

 

Information and Communication Technology Backup: 

https://www.youtube.com/watch?v=uYWTyn8qn3A 
 

Universities which were referred to modify syllabi: 

1. Doon University, Uttarakhand 

2. Kerala University 

3. Mahatma Gandhi University, Telangana 

4. Karnataka University 

 
Pedagogy: 

1. Topographical Maps Pedagogy: Explore topographical maps' significance, symbols, and features. 

Teach contour lines, scale, legend, and grid coordinates. Engage students in hands-on activities, 

map-reading exercises, drawing of profiles and real-world applications. Emphasize practical skills 

and interpretation. 

2. Introduce surveying's basics, types (Plane table), and instruments. Emphasize principles, precision, 

and data analysis. Explore specialized surveys and practical applications in construction, mapping, 

and geodetics. Blend theory with hands-on exercises, fieldwork, and case studies. Assess through 

quizzes, assignments, and a final project for practical skill development. 

 

MOOC units: 

Toposheets Basics on YouTube and Scaler 

https://www.youtube.com/watch?v=uYWTyn8qn3A
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

SYBA GEOGRAPHY SEMESTER – IV 

TITLE: MAJOR-I GEOGRAPHY OF INDIA 

COURSE CODE : GE24401MM CREDITS: 04 

 

Objectives: 

1. To acquaint students with the location, administrative and physical environment of thecountry. 

2. To understand the distribution of physical and man-made environments in India. 

3. To analyze the relation between physical and man-made environment. 

4. To understand the problems and develop an interest in the conservation of theenvironment. 

5. To develop the cartographic skills such as map reading and filling. 

6. To use the geographic skills and knowledge in competitive exams as well as in day todaylife. 

Unit I Location, Physiography and Climate 15 Lectures 

1.1 Location and origin of Indian subcontinent  

1.2 Administrative and physical divisions  

1.3 Monsoon – origin, characteristics and distribution and its changingpattern post 
1980s 

 

   

Unit II Soils, Minerals and Vegetation 15Lectures 

2.1 Soils: types and distribution  

2.2 Vegetation: types and distribution  

2.3 Mineral: types and distribution  

2.4   

Unit III Population and Cultural Setting 15 Lectures 

3.1 Population: Factors influencing population concentration and dispersion  

3.2 Demographic challenges: Population density and resource management  

3.3 Population Problems and Human Development Index  

   

Unit IV Energy resources, Industries, Transport 15 Lectures 

4.1 Energy resources: types, distribution and conservation  

4.2 Industries – factors, industrial regions 
Case study of MIDC areas in Thane District 

 

4.3 Future Trends and Challenges in Transport  

   

Unit V Practical with internal Assessment  

5.1 Map filling (India) – features related to unit I to IV,  

5.2 Marking Point, Line and Polygon features of India using MapIT GIS 
or Using BHUVAN 
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Learning Outcome: 

● This Course will enable students to explore geographical perceptions and perspectives 

vis-à-vis Indian Geography 

● It aims to enrich students’ knowledge regarding physical and human senses in geography 

● To connect physical, economic, social and cultural aspects with Indian Geography 

● Critically understand and develop an outlook towards changing geographical expanse 

● To enhance resourceful and applicable knowledge regarding Geography of India 

Learners Space: 

Students can explore the subject with a positive outlook towards Geographical expanse and 

vastness of India just by drawing maps, pictograms, charts, mental maps and noting the locations 

manually. With that, using various online platforms and applications (Google Earth, Bhuvan 

App, MapIT GIS) students can correct their geographical knowledge and explore the real essence 

of Geographical features. 

There is scope for exploring the subject with physical, cultural, economic and social sense which 

can be developed by observations and continuous practicing of Maps, Atlases and tools of 

cartography. 

References: 

● Deshpande C.D. (1992): India: A Regional Interpretation, Northern Book Center, New 

Delhi. 

● Bharucha, F.R. (1983): A text book of the plant geography of India, Oxford 

University Press, Bombay. 

● Dikshit, K.R. (1991): Environment, Forest Ecology and man in the Western Ghats- 

The Case of Mahabaleshwar Plateau, Rawat Publications, New Delhi. 

● Forest Survey of India: State Forests Reports, Dehradun. 

● Khullar, D.R. (2014): India: A Comprehensive Geography; Kalyani Publishers 

Information and Communication Technology Backup: 

● https://www.youtube.com/watch?v=vEy6tcU6eLU – Geography of India 

● https://www.youtube.com/watch?v=mj8wLzegfFk – Physical Divisions of India 

● https://www.youtube.com/watch?v=B_SXNcqugcI – Sights and Sounds of India 

● https://www.youtube.com/watch?v=mkPwEuflhKo – Chasing Rivers 

● https://www.youtube.com/watch?v=pGGqrRBU2xk – Western Ghats Programme 

● https://www.youtube.com/watch?v=A_K6LSSZ_34 – How India crashed into Asia and 

Changed the World? 

● https://www.youtube.com/watch?v=NUyiZHmEWr8 – The Himalayan Ranges 

● https://www.nrsc.gov.in/ 

● https://www.surveyofindia.gov.in/ 

https://www.youtube.com/watch?v=vEy6tcU6eLU
https://www.youtube.com/watch?v=mj8wLzegfFk
https://www.youtube.com/watch?v=B_SXNcqugcI
https://www.youtube.com/watch?v=mkPwEuflhKo
https://www.youtube.com/watch?v=pGGqrRBU2xk
https://www.youtube.com/watch?v=A_K6LSSZ_34
https://www.youtube.com/watch?v=NUyiZHmEWr8
https://www.nrsc.gov.in/
https://www.surveyofindia.gov.in/
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Universities which were referred to modify syllabi in fresh Autonomy: 

● Sikkim University, Sikkim 

● Bankura University, Bankura, West Bengal 

● Queen Mary, University of London 

Pedagogy for S.Y.B.A. Geography-II (Sem-IV):- 
 

1. Unit 1, we will learn the overall physiography of India, with locational context, site and 

situation. It gets defined in detail with map representations, various map illustrations and 

marking for in-depth understanding. Climatic aspects are taught with the help of Mausim app, 

Windy, Indian Meteorological Department data, mapping Isopleths, Isobars and Wind roses to 

clarify the basic aspects of Climate and Geography. 

2. Unit 2, we will learn soils, minerals and vegetational distribution, complexities and 

interconnections of all these aspects. With the help of choropleth, flow maps and pictogram 

techniques the distribution and physical aspects are taught. 

3. Unit 3, we will study the population, economy and its cultural settings in this unit. Various 

teaching and learning methods are utilized by applying Ethnographies, measuring the data, 

mapping it through color shades. We will calculate the Human Development Index using 

various data for this unit. 

4. Unit 4, we will study the distribution, extractions, processes and applicability of minerals 

and energy resources. We will critically understand the concepts of various newer Case studies, 

articles, magazine columns and extensive discussions on various upcoming resourceful 

challenges. 

5. Unit 5, we will learn newer applications and technological mapping of India using open- 

source software’s and BHUVAN app. The extensive use of tools and techniques available in 

the software will help us get real-time data applications. 

● Job-Oriented/Entrepreneurship Development: 

- Competitive exams 

- Census Department 

- Industry Development Department 

● MOOC units: 

- Geography of India, University of Mysore and CEC via Swayam 

- Geography of India, By Prof. A. Balasubramanian, University of Mysore, 

Manasagangotri 

https://www.classcentral.com/university/uomyi
https://www.classcentral.com/institution/cec
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY, SEM– IV 

TITLE: MAJOR-II GEOGRAPHY OF TOURISM 

COURSE CODE : GE24402MM Credit: 04 

 

Objectives: 1. To understand the nature and pattern of Tourism 

2. To inculcate the ideas of newer forms of tourism 

3. To enhance the idea of global tourism in sustainable manner 

4. To regenerate the idea of localization in Tourism 
5. To develop a practical aspect in tourism management 

 

UNIT – I: Introduction to Geography of Tourism 15 Lec. 

1.1 Tourism Geography: Definition, Nature and Scope  

1.2 Tourism: Significance and affecting factors  

1.3 Types / typology of Tourism  

   

UNIT – II: Tourism Infrastructure and Travel Agency 15 Lec. 

2.1 Tourism Infrastructure, Man Made – cultural and political –  

2.2 Role of Transport in Tourism Development  

2.3 Travel Agency: Features and Functions with reference to documentation  

2.4   

UNIT– III: Tourism Planning, Impacts and Sustainability 15 Lec. 

3.1 Tourism Planning: Advertisement, Media, Public Relations and 
Publicity 

 

3.2 Impacts of Tourism on Economy, Society, Culture and Environment  

3.3 Sustainable Tourism and Eco-tourism  

   

UNIT – IV: Tourism in India with Special Reference to Maharashtra 15 Lec. 

4.1 Modern techniques used in Tourism  

4.2 Places of Geographical Attractions in India and Maharashtra: 
Mountains / Hills, Forests, and Sea Beaches 

 

4.3 Places of Cultural Attractions in India and Maharashtra: Historical 
Importance, Religious Centers, and Medical Treatment 

 

   

UNIT – V: Practical’s with Internal Assessment  

5.1 Identifying, Navigating and creating Geolocation using mobile apps for 

tourist location 

 

5.2 Planning of Itinerary for local trips  
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Learners Outcome: 

● This course will enrich the knowledge regarding tourism and its geographical aspects 

● We will learn the aspects of its application at various scales-local, regional, national and 

international with newer applications 

● It helps in developing wider knowledge regarding various tourism potential locations 

● Practical oriented techniques will enhance company participations 

● Connecting theory with practical 

Learners Space: 

Students will be able to learn the facets of tourism with geographical aspects and developing an 

economic sense. Geographical perspective helps tourism students to understand the flow of 

physical, cultural and various application-oriented concepts of accessibility, connectivity, and 

sustainability. 

Tourism as a field itself is dynamic, so students gain the idea and exposure with the geographical 

angle. Tour planning, travel agency and on job training components can be explored by students 

vis-à-vis syllabus and implementation. 

Reference Books 

● Anand M.M., Tourism & Hotel Industry in India, Prentice Hall of India, New Delhi, Page 

33 of 50 

● Bhatia A.K., Tourism Development, Sterling Publishers Pvt. Ltd. New Delhi. 

● Bhatia A.K., International Tourism, Sterling Publishers Pvt. Ltd. New Delhi 

● Bhatia A.K., - Tourism in India, Sterling Publishers Pvt. Ltd. New Delhi 

● Geetanjali, Tourism Geography, Centrum press publishers, New Delhi 

Information and Communication Technology Backup: 

● https://www.incredibleindia.org/content/incredible-india-v2/en.html 

● https://wttc.org/ 

● https://www.unwto.org/ 

● https://www.youtube.com/results?search_query=incredible+india 

● https://www.youtube.com/results?search_query=world+tourism+organization 

● https://www.youtube.com/watch?v=jQU8LJAVe84 

● https://www.youtube.com/watch?v=AMlG-c1hXEE 

● https://www.youtube.com/watch?v=IgAnj6r1O48 

● https://www.youtube.com/watch?v=3SsK-cxlj_w 

● https://www.youtube.com/watch?v=bMMBM6g7oTw 

● https://www.youtube.com/watch?v=35npVaFGHMY 
 

Universities which were referred to modify syllabi in fresh Autonomy: 

● Singapore University of Social Sciences, Singapore 

● Department of Tourism Studies, Central University of Kashmir 

● Shivaji University of Kolhapur, Kolhapur 

https://www.incredibleindia.org/content/incredible-india-v2/en.html
https://wttc.org/
https://www.unwto.org/
https://www.youtube.com/results?search_query=incredible%2Bindia
https://www.youtube.com/results?search_query=world%2Btourism%2Borganization
https://www.youtube.com/watch?v=jQU8LJAVe84
https://www.youtube.com/watch?v=AMlG-c1hXEE
https://www.youtube.com/watch?v=IgAnj6r1O48
https://www.youtube.com/watch?v=3SsK-cxlj_w
https://www.youtube.com/watch?v=bMMBM6g7oTw
https://www.youtube.com/watch?v=35npVaFGHMY
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● Indian Institute of Tourism and Travel Management, Nellore 

Pedagogy for S.Y.B.A. Geography- (Sem-IV): - 
 

1. Unit 1, we will study What? How? When? Where? Which? - Geography will help us to learn 

the concepts of Tourism. Various Geographical perspectives are to be applied to understand the 

use of Tourism 

2. Unit 2, we will learn how to plan the Tourism strategies and its applications. Newer practical 

oriented Models, theories are arranged to learn its implementation. 

3. Unit 3, planning and strategic aspects of Tourism and Geography are understood in this unit. 

The Impact oriented concepts with Pandemic scenarios for questioning the status of Tourism and 

finding sustainable alternatives through classroom discussions. 

4. Unit 4, Geographical mapping and understanding of tourism through geographical lens,human 

perceptions, spatial information and distributional maps will be taught. Places of attractions and 

its geographical importance will be clarified by drawing app-based maps. 

5. Unit 5, Geolocations and Geotagging, app-based data collection for tourism will enhance the 

student’s skill to understand locations of tourism importance. Itinerary building will create a 

practical sense to the theory being taught in the previous units. 

● Job-Oriented/Entrepreneurship Development: 

- Tourism Department 

- Ticketing 

- Tour Guide 

- Transport Services 

- Novelty Tours 

- Tour Mapping 

- Itinerary Preparations 

● MOOC units: 

- Sustainable Tourism – promoting environmental public health-University of 

Copenhagen 

- Greening the Economy-Sustainable Cities-Dr. Kes McCormick-Lund University 
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY, SEM– IV 

TITLE: MINOR- GEOGRAPHY OF TOURISM 

COURSE CODE : GE24403MN Credit: 04 

Objectives: 1. To understand the nature and pattern of Tourism 

2. To inculcate the ideas of newer forms of tourism 

3. To enhance the idea of global tourism in sustainable manner 

4. To regenerate the idea of localization in Tourism 
5. To develop a practical aspect in tourism management 

 

 

 

Lectures 

UNIT – I: Introduction to Geography of Tourism 15 

1.1 Tourism Geography: Definition, Nature and Scope  

1.2 Tourism: Significance and affecting factors  

1.3 Types / typology of Tourism  

   

UNIT – II: Tourism Infrastructure and Travel Agency 15 

2.1 Tourism Infrastructure, Man Made – cultural and political –  

2.2 Role of Transport in Tourism Development  

2.3 Travel Agency: Features and Functions with reference to documentation  

2.4   

UNIT– III: Tourism Planning, Impacts and Sustainability 15 

3.1 Tourism Planning: Advertisement, Media, Public Relations and 
Publicity 

 

3.2 Impacts of Tourism on Economy, Society, Culture and Environment  

3.3 Sustainable Tourism and Eco-tourism  

   

UNIT – IV: Tourism in India with Special Reference to Maharashtra 15 

4.1 Modern techniques used in Tourism  

4.2 Places of Geographical Attractions in India and Maharashtra: 
Mountains / Hills, Forests, and Sea Beaches 

 

4.3 Places of Cultural Attractions in India and Maharashtra: Historical 
Importance, Religious Centers, and Medical Treatment 

 

   

UNIT – V: Practical’s with Internal Assessment  

5.1 Identifying, Navigating and creating Geolocation using mobile apps for 
tourist location 

 

5.2 Planning of Itinerary for local trips  
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.Com/S.Y.B.Sc, SEM– IV 

TITLE: OPEN ELECTIVE – RESOURCES AND SUSTAINABILITY 

Course Code: GE24404OE Credit: 02 
 
 

Objectives: 1. To explores the fundamental concepts and principles related to 

natural resources 

2. To focus on sustainable practices and strategies to ensure the 

responsible use of resources for current and future generations. 

TOTAL 
LECTURES 

UNIT – I Natural Resources  
 

15 

1.1 Meaning, Concept and Classification of resources 

1.2 Water: consumption pattern, water pollution and water conservation 

1.3 Forest: Deforestation and forest conservation 

1.4 Soil: degradation and its conservation 
   

UNIT – II: Natural resources: over exploitation and conservation measures  
 

15 

2.1 Over exploitation and depletion of natural resources 

2.2 Resource consumption pattern in the developed and underdeveloped 
countries 

2.3 Need for conservation and Management of Natural Resources 

2.4 Sustainable use of natural resources- Case Study 

 
Learning Outcome: 

Upon completing the course on Resources and Sustainability, students should be able to 

achieve the following outcomes: 

1. Understanding of Natural Resources: Define and classify natural resources into various 

category. 

2. Explain the importance of water, Forest and Soil resources and the challenges associated 

with their scarcity. 

3. Implement sustainable water, forest and soil management practices and conservation 

strategies. 

4. Understanding of sustainable approach and strategies of resource management. 

References: 

Reference Books: 

1. Chandna R.C. (2014): Geography of Population, Kalyani Publishers, Ludhiana, India 

2. Gautam Alka (2010) Environmental Geography: Sharda Pustak Bhavan, Allahabad 

3. GautamAlka: 2013: Advanced Economic Geography, Sharda Pustak Bhawan, Allahabad, 

India, Third Edition 

4. Gautam Alka: Resource Geography, Sharda Pustak Bhawan, Allahabad, India, 

5. Husain Majid, 2003: Resources Geography, Anmol Publications Pvt. Ltd. (2003) ISBN: 

9788170418764 

5. Khullar D. R. (2014) India: A Comprehensive Geography, Kalyani Publishers, ISBN-13: 

978- 9327246759 

6. Mondal P and Dalai (2017) Sustainable Utilization of Natural Resources: CRC Press (2017) 

ISBN 9781498761833 

8. Singh Savinder (2015): Environmental Geography: Prayag Pustak Company, Allahabad 
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9. Singh Vipul (2012) The Human Footprint on Environment: Issues in India, Macmillan 

Publishers India Pvt. Ltd, ISBN: 935-059-098-0 

10.  Verma C.L. (2014): Economic and Resource Geography, Forward Books; 1ST edition 

(2014) ISBN-10: 9381763534 

11. Website: https://www.researchgate.net/publication/280298490_Resource_Geography 

12.  William A.: Nonfuel Minerals and the World Economy", Vogely, World Resources 

Institute Book Yale University Press 

 
Information and Communication Technology Backup: 

1. https://www.youtube.com/watch?v=we9Q165wo08 

2. https://www.youtube.com/watch?v=ajk-pvm5vfQ 

3. https://www.youtube.com/watch?v=2YdaYQa8kGs 

4. https://www.youtube.com/watch?v=FSpt3AZQ60c 
 

Universities which were referred to modify syllabi: 

1. University of Mysore 

2. University of Karnataka 

3. Karnataka State open University 

4. Pune University 

 
Pedagogy: 

1. Lectures and Conceptual Framework: 

Provide a foundational understanding of natural resources. 

Traditional lectures to introduce key concepts, definitions, and classification of natural 

resources. 

Class discussions, Q&A sessions, and multimedia presentations to enhance 

comprehension. 

2. Case Studies, Assessment and Real-World Applications: 

Connect theoretical knowledge with real-world scenarios. 

Analyze case studies on resource management challenges and successes. 

Group discussions, Formative assessments, presentations, and debates on current issues 

related to natural resources. 

 
Job-Oriented/Entrepreneurship Development: 

1. Sustainability Consultant: project based 

2. Nature Conservation Officer 

3. Resource Management: Technical Skill 

4. Researcher 

http://www.researchgate.net/publication/280298490_Resource_Geography
https://www.youtube.com/watch?v=we9Q165wo08
https://www.youtube.com/watch?v=ajk-pvm5vfQ
https://www.youtube.com/watch?v=2YdaYQa8kGs
https://www.youtube.com/watch?v=FSpt3AZQ60c
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- IV 

TITLE: VSC- TOOLS AND TECHNIQUES IN GEOGRAPHY-II 

COURSE CODE : GE24405VS CREDITS: 02 

 

Objectives: 1. To understand how to use statistics in geographical applications 
2. To develop simpler usage and acquaint with the determinants of Geographical calculation 
3. To learn the measurements used in geographical statistics 
4. To develop spatial outlook towards the statistics and its geographical applications 

100 

Marks 

   

Unit I Nature of data and central tendency 30 Lec. 

 1.1 Meaning and types of data, variable, observation, observation value, simple, 

discrete data, and continuous data 

 

 1.2 Frequency Distribution, Histogram, Frequency Polygon and Ogive curve  

 1.3 Measurement of central tendency-meaning, Uses/Application  

 1.4 Measures of Central Tendency- mean, median, and mode  

    

Unit II  Dispersion and Deviation 30 Lec. 

 2.1 Mean Deviation and Quartile Deviation  

 2.2 Standard Deviation  

 2.3 Moving Averages (3 years and 5 years)  

 2.4 Statistical Data Visualization- Interpretation  

 
Learning Outcome: 

Upon completing the course on Statistical Analysis in Geography, students should be able to 

:1. Understand the statistical application and interpretation 

2. Demonstrate the measurement of central tendency. 

3. Evaluate and interpret spatial patterns in geographical data. 

 
References: 

• Sarkar, Ashis : Practical Geography: A systematic Approach, Orient Longman limited, 

Calcutta, 1997. 

• Singh, Gopal : Map work and Practical Geography Vikas Publishing House Pvt. Ltd. 

New Delhi, 1996. 

• Singh, R and Kanaujia, L.R.S.: Map Work and Practical Geography, Central Book 

Depot, Allahabad. 

• Singh, R. L. and Rana P.B. : Elements of Practical Geography, Kalyani Publishers, New 

Delhi – Ludhiana, 1998. 

 
Information and Communication Technology Backup: 

https://www.youtube.com/watch?v=X48cZ6DGaSw 

https://www.youtube.com/watch?v=pkKfhlvv65w 

https://www.youtube.com/watch?v=X48cZ6DGaSw
https://www.youtube.com/watch?v=pkKfhlvv65w
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https://www.youtube.com/watch?v=MRqtXL2WX2M 
 

Universities which were referred to modify syllabi: 

1. Pune University 

2. Solapur University 

3. Karnataka Unicersity 

4. Chandrashekhar university, ballia 

Pedagogy: 

1. Practical exercises using geographical datasets to classify data types. 

2. Group discussions on real-world examples of data types in geography. 

3. Group projects involving collecting geographical data and creating frequency 

distributions. 

4. Practical sessions to create histograms, frequency polygons, and ogive curves, 

dispersion and deviation using statistical data. 

https://www.youtube.com/watch?v=MRqtXL2WX2M
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DOMBIVLI SHIKSHAN PRASARAK MANDAL’S 

K. V. PENDHARKAR COLLEGE OF ARTS, SCIENCE AND COMMERCE 

(AUTONOMOUS), DOMBIVLI EAST 

S.Y.B.A. GEOGRAPHY SEMESTER- IV 

TITLE: SEC- THEMATIC AND WEATHER MAPS 

COURSE CODE: GE24406SE CREDITS: 02 

 
Objectives: 1. To introduce the students with thematic map and to acquire the 

knowledge of thematic Reading / interpretation. 
2. To understanding of the fundamental principles, equipment, and 

applications of Weather maps and graphs in different fields. 

100 

Marks 

   

Unit I Preparation of Thematic maps (Manually) 30 Lec. 

 1.1 Preparation of thematic maps with actual data- Dot and Located bar  

 1.2 Preparation of a thematic maps with actual data- located circle and pie chart  

 1.3 Preparation of thematic maps with actual data- Choropleth and Isopleth  

 1.4 Reding and Interpretation of Thematic Map  

    

Unit II  Weather Maps 30 Lec. 

 2.1 Weather Graphs: Climograph, Hythergraph and Wind Rose  

 2.2 Weather Map: Components, Signs and Symbol  

 2.3 Weather Map: Reading (IMD)  

 2.4 Weather Map: Interpretation (IMD)  

 

Learning Outcomes: 

Upon successful completion of the course, the students: 

1. Will get in-depth knowledge about Thematic and Weather Maps in Geography 

2. Will be able to critically analyze the techniques in Geography 

3. will familiarize students with the maps and their usages 

4. will acquire basic skills used in cartography 

5. Will be able to demonstrate skills in constructive analysis 

References: 

i. Karlekar Shrikant- Bhoogol shastratil Sanshodhan Paddhati,    

ii.  Monkhouse F.J. - Maps & Diagrams, Methuen and Co., London, 1971 

(3rd Edition,Revised). NCERT - Textbook for Class-12, Practical Work 

in Geography Part II 

iii. Peter A. Rogerson - Statistical Methods for Geography, Sege Publishers -2001Robinson 

iv. A.H. - Elements of Cartography, Wiley 

v. Sarkar Ashis - Practical Geography, Orient Black 

Swan 2015 Sarkar 



 Academic Council dated 9th and 11th March, 2024 as per item Number: 7.03 

Ashis Quantitative Geography, Orient Black Swan 2013 

vi. Singh R.L. & Singh P. B. - Elements of Practical Geography, Kalyani Publishers 2005 

vii.  Stoddard Robert Field techniques and research methods in 

geography, Geography faculty publication 

http://digitalcommons.unl.edu/geographyfacpub/26 

viii. Thakur S. A. - , Konkan Geographer s publication (2016) 

 
University referred to modify the syllabus: 

1. IIT Bombay 

2. North Quepem University 

3. Delhi University 

4. Pondicherry University 

 

Pedagogy: 

The Paper will help in developing an understanding and nourish the idea of 

planning regions to the development of it. It will also create the idea of Planners, 

architecture and policy makers. 

 

Job-Oriented/Entrepreneurship development: 

1. Statistician 

2. Cartographer 

3. Surveyor 

4. Curator and Planner 

5. Modeler 

http://digitalcommons.unl.edu/geographyfacpub/26


‭DOMBIVLI SHIKSHAN PRASARAK MANDAL’S,‬

‭K.V. PENDHARKAR (Autonomous) COLLEGE OF ARTS, SCIENCE AND‬

‭COMMERCE,‬

‭DOMBIVLI (EAST), DIST. THANE‬

‭PROPOSED SYLLABUS FOR‬

‭Commerce Paper III & IV, Advertising Paper I & II and Business Law Paper I & II‬

‭at Second Year B. Com‬

‭Under Choice Based Credit, Grading & Semester System with effect from the‬

‭Academic Year 2022-23‬

‭Semester-III‬

‭Commerce- III‬

‭Title of the course: Management: Functions & Challenges‬

‭Course code: PUCCOIII22-321‬

‭Number of credits: 03‬

‭Lectures per week: 03‬

‭Total lectures required: 45‬

‭Course‬ ‭Objective‬‭:‬ ‭To‬ ‭provide‬ ‭the‬ ‭learner‬ ‭a‬ ‭comprehensive‬ ‭framework‬ ‭on‬ ‭the‬ ‭conceptual‬

‭knowledge‬ ‭of‬ ‭management‬ ‭and‬ ‭develop‬ ‭awareness‬ ‭of‬‭the‬‭evolution‬‭of‬‭management‬‭to‬‭enhance‬

‭the management application skills of students.‬

‭Course outcomes‬‭: On completion of the course learner‬‭will know -‬

‭❖‬ ‭Holistic application of Management for Business Success.‬

‭❖‬ ‭Importance of good Planning, organizing and Delegation‬

‭❖‬ ‭Effective communication.‬



‭❖‬ ‭Leadership traits‬

‭Syllabus‬

‭Text highlighted in Red denotes deletion and the text highlighted in yellow denotes addition‬

‭in the syllabus‬

‭Module 1: Introduction to Management‬ ‭(11 lectures)‬

‭Management‬‭- Concept, Nature, Functions,‬‭Managerial‬‭Skills & Competencies‬

‭Evolution‬ ‭of‬ ‭Management‬ ‭Thoughts‬ ‭Classical‬ ‭Approach‬‭:‬ ‭Scientific‬ ‭Management‬ ‭–‬ ‭F.W.‬

‭Taylor’s‬ ‭Contribution,‬ ‭Classical‬ ‭Organization‬ ‭Theory:‬ ‭Henri‬ ‭Fayol’s‬ ‭Principles,‬ ‭Neo‬‭Classical:‬

‭Human Relations Approach – Elton Mayo’s Hawthorne experiments‬

‭Modern‬ ‭Management‬ ‭Approach‬‭-Peter‬ ‭Drucker’s‬ ‭Dimensions‬ ‭of‬ ‭Management,‬ ‭Management‬

‭skills and competency in 21‬‭st‬ ‭century‬

‭Indian Management Thoughts‬‭: Origin & Significance‬‭of Indian Ethos to Management.‬

‭Module 2: Planning & Decision Making‬ ‭(10 lectures)‬

‭Planning‬‭- Steps, Importance, Components,‬‭Coordination‬‭– Importance‬

‭M.B.O‬ ‭-Process,‬ ‭Advantages,‬ ‭Management‬ ‭by‬ ‭Exception-‬ ‭Advantages;‬ ‭Management‬

‭Information System- Concept, Components‬

‭Decision‬ ‭Making‬‭-‬‭Techniques,‬‭Essentials‬‭of‬‭a‬‭Sound‬‭Decision‬‭Making,‬‭Impact‬‭of‬‭Technology‬

‭on Decision Making.‬

‭Module 3: Organizing‬ ‭(12 lectures)‬

‭Organizing‬‭-Steps,‬‭Organization‬‭Structures‬‭–‬‭Line‬‭organization‬‭concept‬‭and‬‭features,‬‭Features‬‭of‬

‭Line‬ ‭&‬ ‭Staff‬ ‭Organization,‬ ‭Matrix‬ ‭Organization,‬ ‭Virtual‬ ‭Organization,‬ ‭Formal‬ ‭v/s‬ ‭Informal‬

‭Organization.‬

‭Departmentation‬‭-Meaning -Bases,‬



‭Span of Management- Factors Influencing Span of Management,‬‭Tall and Flat Organization.‬

‭Delegation‬ ‭of‬ ‭Authority‬‭-‬ ‭Concepts‬ ‭of‬ ‭power‬ ‭and‬ ‭authority‬‭,‬ ‭Process‬‭,‬ ‭Barriers‬ ‭to‬ ‭Delegation,‬

‭Principles‬ ‭of‬ ‭Effective‬ ‭Delegation.‬ ‭Decentralization:‬ ‭Factors‬ ‭Influencing‬ ‭Decentralization,‬

‭Centralization v/s Decentralization‬

‭Module 4: Directing and controlling‬ ‭(12 lectures)‬

‭Motivation‬‭–‬‭Concept,‬‭Importance,‬‭Influencing‬‭factors.‬‭Importance‬‭of‬‭Communication,‬‭Barriers‬

‭to effective Communication‬

‭Leadership‬‭- Concept, Functions, Styles, Qualities‬‭of a good leader,‬‭Leader v/s Manager‬

‭Controlling‬ ‭–‬ ‭Concept,‬ ‭Steps,‬ ‭Essentials‬ ‭of‬ ‭good‬ ‭control‬ ‭system‬‭,‬ ‭Techniques‬ ‭of‬ ‭Controlling‬ ‭-‬

‭PERT, CPM, Budgetary Control, Management Audit,‬‭HR‬‭metrics‬

‭Learner’s‬ ‭space‬‭:‬ ‭Enthusiastic‬ ‭advanced‬ ‭learners‬ ‭can‬ ‭study‬ ‭following‬ ‭topics‬ ‭to‬ ‭enrich‬ ‭their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭✔‬ ‭Challenges to managers in the changing dimensions of business environment.‬

‭✔‬ ‭Leadership theories- ‘The Great Man Theory’‬

‭Recommended reference books:‬

‭●‬ ‭Business Organization & Management - Dr. Y.K. Bhushan‬

‭●‬ ‭Management: Concept and Strategies by J. S. Chandan, Vikas Publishing‬

‭●‬ ‭Principles of Management, By Tripathi, Reddy Tata McGraw Hill‬

‭●‬ ‭Business organization and Management by Talloo by Tata McGraw Hill‬

‭●‬ ‭Principles & practice of management - Dr. L.M.Parasad, Sultan Chand & Sons - New Delhi‬

‭●‬ ‭Management‬ ‭Today‬ ‭Principles‬ ‭&‬ ‭Practice-‬ ‭Gene‬ ‭Burton,‬ ‭ManabThakur,‬ ‭Tata‬

‭McGrawHill,Publishing Co.Ltd.‬

‭●‬ ‭Management – JamesA.F.Stoner, Prentice Hall, Inc .U.S.A.‬

‭●‬ ‭Management:‬ ‭Global‬ ‭Prospective‬ ‭–Heinz‬ ‭Weihrich‬‭&‬‭Harold‬‭Koontz,‬‭Tata‬‭McGraw-‬‭Hill,‬

‭Publishing Co.Ltd.‬



‭List of reference books with respect to the new topics added to commerce syllabus:‬

‭✔‬ ‭Change Management: The People Side of Change by ‬‭Jeffrey‬‭M. Hiatt‬‭, ‬‭Timothy J. Creasey‬‭.‬

‭✔‬ ‭Leading Change, With a New Preface by‬‭John P. Kotter‬

‭Recommended ICT back-up‬

‭Topics‬ ‭links‬

‭Management‬ ‭challenges‬ ‭in‬ ‭changing‬

‭environment.‬

‭Indian‬ ‭management‬ ‭thoughts‬ ‭and‬

‭Business leaders‬

‭https://youtu.be/y8Nt5gq9_0I‬

‭https://www.youtube.com/watch?v=Nk0X5miaQuE‬

‭Sub: Business Law-I‬

‭Title of the course: Business Law- I‬

‭Course code: PUCCOIII22-322‬

‭Number of credits: 04‬

‭Lectures per week: 04‬

‭Total lectures required: 60‬

‭Course Objectives:‬‭1. To provide the brief about the‬‭framework of Indian Business Laws‬

‭2. To orient students, about the legal aspects of business‬

‭3. To enable the students to apply the provisions of business laws in business activities‬

‭4. To familiarize the students with case law studies related to Business Laws‬

‭Course Outcome: On completion of course‬

‭❖‬ ‭Learner would develop the interest in legal studies‬

‭❖‬ ‭Learner will understand the necessity of legal education‬

‭❖‬ ‭Learner will know and understand the existing commercial laws and its applications‬

https://www.amazon.co.uk/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Jeffrey+M.+Hiatt&text=Jeffrey+M.+Hiatt&sort=relevancerank&search-alias=books-uk
https://www.amazon.co.uk/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Timothy+J.+Creasey&text=Timothy+J.+Creasey&sort=relevancerank&search-alias=books-uk
https://www.amazon.co.uk/John-P-Kotter/e/B001H6NM1K/ref=dp_byline_cont_book_1


‭Module I: Indian Contract Act, 1872- Part- I                                                         (12 Lectures)‬

‭Contract-‬‭Definition‬‭of‬‭Contract‬‭and‬‭Agreement,‬‭Essentials‬‭of‬‭Valid‬‭Contract,‬‭Classification‬‭of‬

‭Contract‬

‭Offer‬ ‭and‬ ‭Acceptance-‬‭Rules‬ ‭of‬ ‭Valid‬ ‭offer‬ ‭and‬ ‭acceptance,‬ ‭counter‬ ‭offer,‬ ‭standing‬ ‭or‬ ‭open‬

‭offer,‬ ‭distinguish‬ ‭between‬ ‭offer‬ ‭and‬ ‭invitation‬ ‭to‬ ‭offer.‬ ‭Concept‬ ‭of‬ ‭Communication‬ ‭and‬

‭Revocation of Offer and acceptance (sec. 3,5)‬

‭Capacity to contract‬‭- Minor, Unsound mind, Disqualified‬‭persons‬

‭Consideration-‬ ‭(S.‬ ‭2‬ ‭&‬ ‭25)-‬ ‭Concept‬ ‭and‬ ‭Importance‬ ‭of‬ ‭Consideration,‬ ‭Legal‬ ‭rules‬ ‭of‬

‭consideration,‬ ‭Exceptions‬ ‭to‬ ‭the‬ ‭rule,‬ ‭No‬ ‭Consideration‬ ‭No‬ ‭Contract‬ ‭(S.‬ ‭25),‬ ‭Unlawful‬

‭Consideration (S 23)‬

‭Module II: Indian Contract Act, 1872- Part- II                                                     (12 Lectures)‬

‭Consent-‬ ‭(Sec.‬ ‭13,‬ ‭14-18,‬ ‭39.53,‬ ‭55,‬ ‭66)-‬ ‭Agreements‬ ‭in‬ ‭which‬ ‭consent‬‭is‬‭not‬‭free-‬‭Coercion,‬

‭Undue Influence, Misrepresentation, Fraud, Mistake.‬

‭Void Agreements-‬‭(Sec. 24-30)- Concept, Void Agreements‬‭under Indian Contract Act‬

‭Contingent‬‭Contract-(Sec.‬‭31),‬‭Quasi‬‭Contract‬‭(S.68-72),‬‭Concept‬‭of‬‭E-Contract‬‭&‬‭Legal‬‭Issues‬

‭in formation and discharge of E-Contract. Concept of performance of Contract (S. 37)‬

‭Modes of Discharge of Contract, Remedies on breach of Contract (73-75)‬

‭Module III: Special Contracts                                                                                  (12 Lectures)‬

‭Law‬ ‭of‬ ‭Indemnity‬ ‭&‬ ‭Guarantee‬ ‭(S.‬ ‭124-125,‬ ‭S.‬ ‭126-129,‬ ‭132-147)-‬ ‭Concept,‬ ‭Essentials‬

‭elements‬‭of‬‭Indemnity‬‭and‬‭Guarantee,‬‭Contract‬‭of‬‭Indemnity‬‭vs.‬‭Guarantee,‬‭Modes‬‭of‬‭Discharge‬

‭of Surety‬

‭Law‬ ‭of‬ ‭Bailment-‬ ‭(S.‬ ‭148,‬ ‭152-154,‬ ‭162,‬ ‭172,‬ ‭178,‬ ‭178A,‬ ‭179)-‬ ‭Concept,‬ ‭Essentials‬ ‭of‬

‭Bailment, Kinds of Bailment, Rights and Duties of Bailor and Bailee‬



‭Law‬‭of‬‭Pledge-‬‭Concept,‬‭Essentials‬‭of‬‭valid‬‭pledge,‬‭Lien-‬‭Concept,‬‭Difference‬‭between‬‭Pledge‬

‭and Lien, Rights of Pawnor and Pawnee (S. 173, 174, 177)‬

‭Law‬ ‭of‬ ‭Agency-‬ ‭(S.‬ ‭182-185,‬ ‭201-209)-‬ ‭Concept,‬ ‭Modes‬ ‭of‬ ‭creation‬ ‭of‬ ‭agency,‬ ‭Modes‬ ‭of‬

‭termination of agency, Rights and duties of principal and agent‬

‭Module IV: The Sale of Goods Act, 1930                                                                (12 Lectures)‬

‭Contract‬ ‭of‬ ‭Sale‬ ‭(S.‬ ‭2)-‬ ‭Concept,‬ ‭Essentials‬ ‭elements‬ ‭of‬ ‭contract‬‭of‬‭sale,‬‭Distinction‬‭between‬

‭sale‬‭and‬‭agreement‬‭to‬‭sell‬‭(S.‬‭4),‬‭,‬‭Distinction‬‭between‬‭sale‬‭and‬‭Hire‬‭purchase‬‭agreement,‬‭Types‬

‭of goods, Effects of destruction of goods (S. 6, 7, 8)‬

‭Conditions‬ ‭&‬ ‭Warranties‬ ‭(S.‬ ‭11-25‬ ‭&‬ ‭62,‬ ‭63)-‬ ‭Concept,‬ ‭Distinction‬ ‭between‬ ‭Conditions‬ ‭&‬

‭Warranties,‬ ‭Implied‬ ‭Conditions‬ ‭&‬ ‭Warranties,‬ ‭Concept‬ ‭of‬ ‭Doctrine‬ ‭of‬ ‭Caveat‬ ‭Emptor-‬

‭Exceptions.‬

‭Property-‬‭Concept, Rules of transfer of property (S.‬‭18-26)‬

‭Unpaid‬‭Seller‬‭(S.‬‭45-54,‬‭55‬‭&‬‭56)-‬‭Concept,‬‭Rights‬‭of‬‭an‬‭unpaid‬‭seller,‬‭remedies‬‭for‬‭breach‬‭of‬

‭contract of sale (S. 55-61), Auction Sale- Concept, Legal Provisions (S. 64)‬

‭Module V: The Negotiable Instruments (Amended) Act 2015                              (12 Lectures)‬

‭Negotiable‬ ‭Instruments-‬ ‭Concept‬ ‭(S.‬ ‭13),‬ ‭Characteristics,‬ ‭Classification‬ ‭of‬ ‭Negotiable‬

‭Instruments (S. 11, 12, 17-20, 42, 43, 104, 134, 135) Maturity of Instruments.‬

‭Promissory‬ ‭Note‬ ‭and‬ ‭Bill‬ ‭of‬ ‭Exchange‬ ‭(S.‬‭4,‬‭5,‬‭108-116)-‬‭Concept,‬‭Essentials‬‭of‬‭Promissory‬

‭Note,‬ ‭Bill‬ ‭of‬ ‭Exchange‬ ‭(S.‬ ‭4,5),‬ ‭Essential‬ ‭features‬ ‭of‬ ‭Promissory‬ ‭Note‬ ‭and‬ ‭Bill‬ ‭of‬ ‭Exchange,‬

‭Kinds‬ ‭of‬ ‭Promissory‬ ‭note‬ ‭and‬ ‭Bill‬‭of‬‭Exchange,‬‭Cheque‬‭(S.‬‭6)-‬‭Concept,‬‭Types‬‭&‬‭Crossing‬‭of‬

‭Cheque,‬ ‭Distinguish‬ ‭between‬ ‭Bill‬ ‭of‬ ‭exchange‬ ‭&‬ ‭Cheque,‬ ‭Dishonour‬ ‭of‬ ‭Cheque-‬ ‭Concept‬ ‭&‬

‭Penalties (S. 138, 139, 142)‬

‭Miscellaneous‬ ‭Provisions-‬ ‭(S.‬ ‭8-10,‬ ‭22,‬ ‭99-102,‬ ‭118-122,‬ ‭134-137)-‬ ‭Parties‬ ‭to‬ ‭Negotiable‬

‭Instruments‬‭Holder,‬‭Holder‬‭in‬‭due‬‭course,‬‭Rights‬‭&‬‭Privileges‬‭of‬‭Holder‬‭in‬‭due‬‭course,‬‭Payment‬

‭in due course, Noting & Protest (99-104A)‬



‭Learner’s space‬‭:‬‭Enthusiastic advanced learners can study following topics to enrich their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭1. E-Contract & Legal issues in formation and discharge of E-Contract‬

‭2. Remedies on Breach of Contract‬

‭Recommended reference books:‬

‭1.‬‭Business Law : N.D.Kapoor‬

‭2.‬‭The Law of Contract: An Outline by Dr.NilimaChandiramani,‬‭Avinash Publications.‬

‭3. The Negotiable Instruments Act: Bhashyam&Adiga, Bharat Law House.‬

‭4. Law of Sale of Goods and Hire Purchase, Avtar Singh, Easteren Book Company‬

‭Recommended ICT back-up:‬

‭Topics‬ ‭Links‬

‭E-Contracts‬

‭Negotiable Instruments‬

‭https://www.youtube.com/watch?v=GWlnP2s2wEo‬

‭https://www.youtube.com/watch?v=MqesNGviU_E‬

‭Advertising- I‬

‭Title of the course: Advertising- I‬

‭Course code: PUCCOIII22-323‬

‭Number of credits: 03‬

‭Lectures per week: 03‬

‭Total lectures required: 45‬

‭Course‬‭Objectives‬‭:‬‭To‬‭provide‬‭basic‬‭conceptual‬‭and‬‭application‬‭based‬‭knowledge‬‭about‬‭various‬

‭dimensions‬‭of‬‭advertising‬‭and‬‭to‬‭give‬‭an‬‭essence‬‭of‬‭the‬‭various‬‭career‬‭opportunities‬‭in‬‭the‬‭field‬

‭of advertising.‬

https://www.youtube.com/watch?v=GWlnP2s2wEo
https://www.youtube.com/watch?v=MqesNGviU_E


‭Course Outcome‬‭: On completion of the course learner will get:‬

‭❖‬ ‭Understanding of the importance of Advertising in today’s world‬

‭❖‬ ‭Knowledge about different forms of Advertising‬

‭❖‬ ‭Knowledge on Functions of Advertising Agency.‬

‭❖‬ ‭To know Job Opportunities in Advertising Industry.‬

‭Module 1: Introduction to Advertising‬ ‭(12 lectures)‬

‭Integrated‬ ‭Marketing‬ ‭Communications‬ ‭(IMC)‬‭-‬ ‭Concept,‬ ‭Features,‬ ‭Elements,‬ ‭Role‬ ‭of‬

‭advertising in IMC‬

‭Advertising‬‭:‬ ‭Concept,‬ ‭Features,‬ ‭Evolution‬ ‭of‬ ‭Advertising,‬ ‭Active‬ ‭Participants,‬ ‭Benefits‬ ‭of‬

‭advertising to Business firms and consumers.‬

‭Classification of advertising:‬‭Geographic, Media,‬‭Target audience and Functions.‬

‭Module 2: Advertising Agency‬ ‭(11 lectures)‬

‭Ad‬ ‭Agency:‬ ‭Features,‬ ‭Structure‬ ‭and‬ ‭services‬ ‭offered,‬ ‭Types‬ ‭of‬ ‭advertising‬ ‭agencies,‬ ‭Agency‬

‭selection criteria‬

‭Agency‬ ‭and‬ ‭Client:‬ ‭Maintaining‬ ‭Agency–Client‬ ‭relationship,‬ ‭Reasons‬ ‭and‬ ‭ways‬ ‭of‬ ‭avoiding‬

‭Client Turnover, Creative Pitch, Agency compensation‬

‭Careers‬ ‭in‬ ‭advertising:‬ ‭Skills‬ ‭required‬ ‭for‬ ‭a‬ ‭career‬ ‭in‬ ‭advertising,‬ ‭Various‬ ‭Career‬ ‭Options,‬

‭Freelancing Career Options - Graphics, Animation, Modeling, and Dubbing.‬

‭Module 3: Economic & Social Aspects of Advertising‬ ‭(11 lectures)‬

‭Economic‬ ‭Aspects:‬ ‭Effect‬ ‭of‬ ‭advertising‬ ‭on‬ ‭consumer‬ ‭demand,‬ ‭monopoly‬ ‭and‬ ‭competition,‬

‭Price.‬

‭Social‬ ‭aspects:‬ ‭Ethical‬ ‭and‬ ‭social‬ ‭issues‬ ‭in‬ ‭advertising,‬ ‭positive‬ ‭and‬ ‭negative‬ ‭influence‬ ‭of‬

‭advertising on Indian values and culture.‬



‭Pro‬‭Bono/Social‬‭advertising:‬‭Pro‬‭Bono‬‭Advertising,‬‭Social‬‭Advertising‬‭by‬‭Indian‬‭Government‬

‭through‬‭Directorate‬‭of‬‭Advertising‬‭and‬‭Visual‬‭Publicity‬‭(DAVP),‬‭Self-Regulatory‬‭body-‬‭Role‬‭of‬

‭ASCI (Advertising Standard Council of India)‬

‭Module 4: Brand Building and Special Purpose advertising‬ ‭(11 lectures)‬

‭Brand‬‭Building:‬‭The‬‭Communication‬‭Process‬‭,‬‭AIDA‬‭Model,‬‭Role‬‭of‬‭advertising‬‭in‬‭developing‬

‭Brand Image and Brand Equity and managing Brand Crises.‬

‭Special‬ ‭purpose‬ ‭advertising:‬ ‭Rural‬ ‭advertising,‬ ‭Political‬ ‭advertising,‬ ‭Advocacy‬ ‭advertising,‬

‭Corporate‬ ‭Image‬ ‭advertising,‬ ‭Green‬ ‭Advertising‬ ‭–‬ ‭Features‬ ‭of‬ ‭all‬ ‭the‬ ‭above‬ ‭special‬ ‭purpose‬

‭advertising.‬

‭Trends‬ ‭in‬ ‭Advertising:‬ ‭Media,‬ ‭Co-‬ ‭branding,‬ ‭Ad‬ ‭spends,‬ ‭Ad‬ ‭Agencies‬‭,‬ ‭Execution‬ ‭of‬

‭advertisements‬‭,‬‭Innovation and ads (use of AI, E-LOGO)‬

‭Learner’s‬ ‭space‬‭:‬ ‭Enthusiastic‬ ‭advanced‬ ‭learners‬ ‭can‬ ‭study‬ ‭following‬ ‭topics‬ ‭to‬ ‭enrich‬ ‭their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭✔‬ ‭Brand development index (BDI), Co- branding‬

‭✔‬ ‭Innovation and ads (use of AI, E-LOGO)‬

‭Recommended reference books:‬

‭●‬ ‭Advertising‬ ‭and‬ ‭Promotion‬ ‭:‬ ‭An‬ ‭Integrated‬ ‭Marketing‬ ‭Communications‬ ‭Perspective‬

‭George Belch and Michael Belch, 2015, 10th Edition, McGraw Hill Education‬

‭●‬ ‭Contemporary‬ ‭Advertising,‬ ‭2017,‬ ‭15th‬ ‭Edition,‬ ‭William‬ ‭Arens,‬ ‭Michael‬ ‭Weigold‬ ‭and‬

‭Christian Arens, Hill Higher Education‬

‭●‬ ‭Strategic‬ ‭Brand‬ ‭Management‬ ‭–‬ ‭Kevin‬ ‭Lane‬ ‭Keller,‬ ‭4th‬ ‭Edition,‬ ‭2013‬ ‭–‬ ‭Pearson‬

‭Education Limited‬

‭●‬ ‭Kleppner’s‬ ‭Advertising‬ ‭Procedure‬ ‭–‬ ‭Ron‬ ‭Lane‬ ‭and‬ ‭Karen‬ ‭King,‬ ‭18th‬ ‭edition,‬ ‭2011‬ ‭–‬

‭Pearson a. Education Limited‬

‭●‬ ‭Advertising:‬ ‭Planning‬ ‭and‬ ‭Implementation,‬ ‭2006‬ ‭–‬ ‭Raghuvir‬ ‭Singh,‬ ‭Sangeeta‬ ‭Sharma‬

‭–Prentice Hall‬



‭●‬ ‭Advertising‬ ‭Management,‬ ‭5th‬ ‭Edition,‬ ‭2002‬ ‭–‬ ‭Batra,‬ ‭Myers‬ ‭and‬ ‭Aaker‬ ‭–‬ ‭Pearson‬

‭Education‬

‭●‬ ‭Advertising Principles and Practice, 2012 - Ruchi Gupta – S.Chand Publishing‬

‭●‬ ‭Brand‬ ‭Equity‬ ‭&‬ ‭Advertising-‬ ‭Advertising’s‬ ‭role‬‭in‬‭building‬‭strong‬‭brands,‬‭2013-‬‭David‬

‭A. Aker, Alexander L. Biel, Psychology Press‬

‭●‬ ‭Brand‬‭Positioning‬‭–‬‭Strategies‬‭for‬‭Competitive‬‭Advantage,‬‭Subroto‬‭Sengupta,‬‭2005,‬‭Tata‬

‭McGraw Hill Publication.‬

‭●‬ ‭The‬‭Advertising‬‭Association‬‭Handbook‬‭-‬‭J.‬‭J.‬‭D.‬‭Bullmore,‬‭M.‬‭J.‬‭Waterson,‬‭1983‬‭-‬‭Holt‬

‭Rinehart & Winston‬

‭●‬ ‭Integrated‬ ‭Advertising,‬ ‭Promotion,‬ ‭and‬ ‭Marketing‬ ‭Communications,‬ ‭Kenneth‬ ‭E.‬ ‭Clow‬

‭and Donald E. Baack, 5th Edition, 2012 – Pearson Education Limited‬

‭List of reference books with respect to the new topics added to commerce syllabus:‬

‭●‬ ‭Strategic Brand Management by Ram Kishen and Nalini Dutta‬

‭●‬ ‭Co-Branding: The Science of Alliance by ‬‭Interbrand‬‭ -‬‭T. Blackett and R. Boad‬

‭●‬ ‭Brand‬ ‭Identity‬ ‭Essentials,‬ ‭Revised‬ ‭and‬ ‭Expanded:‬ ‭100‬ ‭Principles‬ ‭for‬ ‭Building‬ ‭Brands‬

‭by ‬‭Kevin Budelmann‬‭ , ‬‭Yang Kim‬‭.‬

‭Recommended ICT back-up‬

‭Topics‬ ‭Links‬

‭●‬ ‭Trends in advertising‬
‭●‬ ‭Integrated‬ ‭marketing‬

‭communication‬

‭https://www.youtube.com/watch?v=kz_DrdRKUY0‬

‭https://www.youtube.com/watch?v=joyTZl5isp4‬

‭Semester IV‬

‭Sub: Commerce IV‬

‭Title of the course: Management: Production & Finance‬

‭Course code: PUCCOIV22-421‬

‭Number of credits: 03‬

https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Interbrand&text=Interbrand&sort=relevancerank&search-alias=books
https://www.amazon.in/Kevin-Budelmann/e/B003LBTL32/ref=dp_byline_cont_book_1
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Yang+Kim&search-alias=stripbooks
https://www.youtube.com/watch?v=kz_DrdRKUY0


‭Lectures per week: 03‬

‭Total lectures required: 45‬

‭Course Objective:‬

‭❖‬ ‭To acquaint the students with the conceptual knowledge of quality, production management‬

‭and financial management‬

‭❖‬ ‭To build awareness of the trends in quality, production and financial management‬

‭❖‬ ‭To enhance the functional knowledge of stock markets, commodity markets and derivative‬

‭markets.‬

‭Course outcomes:‬‭On completion of course-‬

‭❖‬ ‭Knowledge about Production Planning and Control.‬

‭❖‬ ‭Effective Inventory Management System.‬

‭❖‬ ‭Knowledge about Internationally accepted Quality Standards.‬

‭❖‬ ‭Financial Literacy and virtue of saving through investment.‬

‭❖‬ ‭Knowledge about functions of Stock Market, Depositories, Credit Rating Agencies, SEBI‬

‭Module 1: Production & Inventory Management‬ ‭(11 lectures)‬

‭Production Management‬‭: Objectives, Scope.‬

‭Production Planning & Control‬‭: Steps, Importance‬

‭Production‬ ‭Systems‬‭:‬ ‭Concept,‬ ‭Types‬ ‭-‬ ‭Continuous‬ ‭and‬ ‭Intermittent.‬ ‭Productivity:‬ ‭Concept,‬

‭Factors Influencing Productivity‬‭, Measures for improving‬‭Productivity.‬

‭Inventory‬ ‭Management‬‭-‬ ‭Objectives,‬ ‭Inventory‬ ‭Control-‬ ‭Techniques.‬ ‭Scientific‬ ‭Inventory‬

‭Control System - Importance‬‭Digital manufacturing‬‭enterprise- Sustainable Industry 4.0‬

‭Module 2: Quality Management‬ ‭(10 lectures)‬

‭Introduction‬‭to‬‭Quality‬‭:‬‭Dimensions‬‭of‬‭Quality,‬‭Cost‬‭of‬‭Quality:‬‭Types‬‭–‬‭Internal‬‭Failure‬‭Cost,‬

‭External Failure Cost, Appraisal Cost, Prevention Cost,‬‭Quality Circle‬‭: Features.‬



‭Quality‬ ‭Management‬ ‭Tools‬‭:‬ ‭TQM‬ ‭–‬ ‭Importance,‬ ‭Six‬ ‭Sigma‬ ‭–‬ ‭Process,‬ ‭ISO‬ ‭9000‬ ‭ISO‬

‭9001:2015‬‭Certification Procedure, Kaizen – Process‬

‭Service‬ ‭Quality‬ ‭Management‬‭:‬ ‭Importance,‬ ‭SERVQUAL‬‭Model,‬‭Measures‬‭to‬‭improve‬‭service‬

‭quality.‬

‭Module 3: Indian Financial System‬ ‭(12 lectures)‬

‭Indian‬ ‭Financial‬ ‭Market‬‭:‬ ‭Structure,‬ ‭Primary‬ ‭Market‬ ‭–‬ ‭IPO‬ ‭Procedure‬ ‭Dematerialization:‬

‭Process,‬‭Role of Depositories: NSDL and CDSL‬

‭SEBI‬‭:‬ ‭Functions‬ ‭of‬ ‭SEBI,‬ ‭Investor‬‭protection‬‭measures‬‭of‬‭SEBI.‬‭Stock‬‭Exchange‬‭–‬‭Functions,‬

‭Speculators.‬‭,‬‭Latest technology in stock trading‬‭-‬‭Artificial Intelligence: Uses and Benefits.‬

‭Credit Rating‬‭: Advantages, Credit Rating Agencies‬‭in India - CRISIL, CARE, and ICRA.‬

‭Module 4: Recent Trends in Finance‬ ‭(12 lectures)‬

‭Personal‬ ‭financial‬ ‭planning‬ ‭for‬ ‭young‬ ‭adults‬‭-‬ ‭Need‬ ‭and‬ ‭importance,‬ ‭process,‬ ‭Factors‬

‭influencing personal financial planning‬‭.‬

‭Investment‬ ‭Fundamentals‬‭:‬ ‭Banking‬ ‭products,‬ ‭Insurance‬ ‭products,‬ ‭NPS‬ ‭(National‬ ‭Pension‬

‭System Scheme)‬

‭Mutual‬ ‭Funds‬‭-‬ ‭Advantages‬ ‭and‬ ‭Limitations‬‭,‬ ‭Types,‬ ‭Factors‬ ‭responsible‬ ‭for‬ ‭growth‬ ‭of‬‭mutual‬

‭funds ,‬‭Systematic Investment Plan.‬

‭Commodity‬ ‭Market‬‭:‬ ‭Categories,‬ ‭Derivatives‬ ‭Market:‬‭Types,‬‭Participants,‬‭Types‬‭of‬‭Derivative‬

‭Instruments.‬

‭Security analysis‬‭- Components: Fundamental Analysis-‬‭concept and steps, Technical Analysis-‬

‭Concept, Difference between Fundamental Analysis and Technical Analysis‬‭.‬

‭Start-up‬ ‭Ventures‬ ‭–Sources‬ ‭of‬ ‭Funding,‬ ‭Micro‬ ‭Finance‬ ‭–‬ ‭Importance,‬ ‭Role‬ ‭of‬ ‭Self-‬ ‭Help‬

‭Groups.‬



‭Learner’s‬ ‭space‬‭:‬ ‭Enthusiastic‬ ‭advanced‬ ‭learners‬ ‭can‬ ‭study‬ ‭following‬ ‭topics‬ ‭to‬ ‭enrich‬ ‭their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭✔‬ ‭Digital manufacturing enterprise- Sustainable Industry 4.0‬

‭✔‬ ‭ISO 9001:2015‬

‭✔‬ ‭Personal Finance: NPS (National Pension System Scheme)‬

‭Recommended reference books:‬

‭●‬ ‭Production and Operations Management –ProfL.C.Jhamb, Event Publishing House.‬

‭●‬ ‭Production Planning & Control- ProfL.C.Jhamb, Event Publishing House‬

‭●‬ ‭Production‬ ‭&‬ ‭Operation‬ ‭Management‬ ‭(Text‬ ‭&‬ ‭Cases)-‬ ‭K.Ashwathappa&G.Sudeshana‬

‭Reddy, Himalaya Publication.‬

‭●‬ ‭Launching‬ ‭New‬ ‭Ventues‬ ‭:‬ ‭An‬ ‭EnterpreneurialApproach-KathleenR.Allen,‬ ‭Cengage‬

‭Learning Essentials of Inventory Management-MaxMuller,Amacon Publishes‬

‭●‬ ‭Indian Financial System—BharathiPathiak, Pearson Publication‬

‭●‬ ‭Financial‬ ‭Institutions‬ ‭and‬ ‭Markets‬ ‭:‬ ‭Structure‬ ‭Growth&‬ ‭Innovations‬ ‭–‬ ‭L.M.Bhole‬ ‭,‬

‭Jitendra Mahakad, Tata McGraw Hill.‬

‭●‬ ‭The‬ ‭IndianFinancial‬ ‭System‬ ‭and‬ ‭Financial‬ ‭Market‬ ‭Operator-VasantDesai,‬ ‭Himalaya‬

‭Publishing‬

‭●‬ ‭Indian Financial System – M.Y.Khan, Tata McGraw –Hill‬

‭●‬ ‭Production and Operations Management –Anandkumar Sharma, Anmol Publication‬

‭●‬ ‭Mutual Funds in India: Emerging Issues-NaliniPravaTripathy, Excel Books New Delhi.‬

‭●‬ ‭Start‬ ‭up‬‭Stand‬‭up:‬‭A‬‭step‬‭by‬‭stepguide‬‭to‬‭Growing‬‭your‬‭Business,NandiniVaidyanathan,‬

‭Jaico Publishing House,Mumbai‬

‭List of reference books with respect to the new topics added to commerce syllabus:‬

‭●‬ ‭Sustainability‬ ‭in‬ ‭Manufacturing‬ ‭Enterprises:‬ ‭Concepts,‬ ‭Analyses‬ ‭and‬ ‭Assessments‬ ‭for‬

‭Industry 4.0 (Green Energy and Technology) by‬‭Ibrahim‬‭Garbie‬‭.‬

https://www.amazon.in/s/ref=dp_byline_sr_ebooks_1?ie=UTF8&field-author=Ibrahim+Garbie&text=Ibrahim+Garbie&sort=relevancerank&search-alias=digital-text


‭●‬ ‭ISO‬ ‭9001:‬ ‭2015‬ ‭-‬ ‭A‬ ‭Complete‬ ‭Guide‬ ‭to‬ ‭Quality‬ ‭Management‬ ‭Systems Hardcover‬

‭–by ‬‭Itay Abuhav‬‭  ‬

‭Recommended ICT back-up‬

‭Topics‬ ‭Links‬

‭Inventory planning and control‬ ‭https://youtu.be/rPzJN_eovlg‬

‭Concepts in quality management‬ ‭https://youtu‬‭.be/SMOQV2CyVQo‬

‭Total quality management‬ ‭https://youtu.be/yWlAOFs04go‬

‭Start-up ventures‬ ‭https://youtu.be/K0Eu6cL0BR8‬
‭https://youtu.be/qieDyvn6q0Q‬

‭Sub: Business Law-II‬

‭Title of the course: Business Law- II‬

‭Course code: PUCCOIV22-422‬

‭Number of credits: 04‬

‭Lectures per week: 04‬

‭Total lectures required: 60‬

‭Course Objectives:‬‭1. To provide the brief about the‬‭framework of Indian Business Laws‬

‭2. To orient students, about the legal aspects of business‬

‭3. To familiarize the students with case law studies related to Business Laws‬

‭4.‬ ‭To‬ ‭acquaint‬ ‭the‬ ‭students‬ ‭with‬ ‭the‬ ‭legal‬ ‭framework‬ ‭influencing‬ ‭business‬ ‭decisions‬ ‭and‬

‭operations‬

‭Course Outcome: On completion of course-‬

‭❖‬ ‭Learner will understand the different aspects of Corporate and other laws‬

‭❖‬ ‭Learner will understand the different aspects of Companies and Entrepreneurship‬

https://www.amazon.in/Itay-Abuhav/e/B004QV5R9I/ref=dp_byline_cont_book_1
https://youtu/
https://youtu.be/yWlAOFs04go
https://youtu.be/K0Eu6cL0BR8


‭❖‬ ‭Learner will get the knowledge of Information Technology Law‬

‭Module I:‬‭Indian‬‭Companies Act, 2013- Part I‬ ‭(12 Lectures)‬

‭Company:‬ ‭Concept,‬ ‭Features,‬ ‭Role‬ ‭of‬‭Promoters‬‭(S.‬‭2(69),‬‭S.‬‭92),‬‭Duties‬‭and‬‭liabilities‬‭of‬‭the‬

‭Promoter,‬ ‭Effects‬ ‭of‬ ‭Pre-Incorporation‬ ‭Contracts,‬ ‭Consequences‬‭of‬‭non-registration,‬‭and‬‭lifting‬

‭of Corporate Veil.‬

‭Classification‬ ‭of‬ ‭Companies:‬ ‭Distinction‬ ‭between‬ ‭Private‬ ‭Company‬ ‭and‬ ‭Public‬ ‭Company,‬

‭Advantages‬ ‭and‬ ‭Disadvantages‬ ‭of‬ ‭Private‬ ‭Company‬‭and‬‭Public‬‭Company-‬‭Common‬‭Procedure‬

‭for Incorporation of Company‬

‭Memorandum‬‭of‬‭Association‬‭(MOA)‬‭and‬‭Article‬‭of‬‭Association‬‭(AOA)-‬‭Concept,‬‭Clauses‬‭of‬

‭MOA,‬ ‭AOA-‬ ‭Contents,‬ ‭Doctrine‬ ‭of‬ ‭Constructive‬ ‭notice,‬ ‭Doctrine‬ ‭of‬ ‭Ultra‬ ‭Vires,‬ ‭Doctrine‬ ‭of‬

‭Indoor Management‬

‭Prospectus: Concept, Kinds, Contents, Private Placement‬

‭Module II:‬‭Indian‬‭Companies Act, 2013- Part II‬ ‭(12 Lectures)‬

‭Member‬ ‭of‬ ‭a‬ ‭Company:‬ ‭Concept,‬ ‭Who‬ ‭can‬ ‭become‬ ‭a‬ ‭member,‬ ‭Modes‬ ‭of‬ ‭acquiring‬

‭membership, Cessation of membership, Right and Liabilities of Members.‬

‭Director:‬ ‭Qualifications‬ ‭and‬ ‭Disqualifications,‬ ‭Classification,‬ ‭Director‬ ‭Identification‬ ‭Number‬

‭(DIN), Legal Position of Directors‬

‭Meetings:‬ ‭Types,‬ ‭Legal‬ ‭Provisions‬ ‭of‬ ‭Statutory‬ ‭Meeting,‬ ‭Annual‬ ‭General‬ ‭Meeting,‬

‭Extra-Ordinary Meeting, Board Meeting.‬

‭Module III: Indian Partnership Act, 1932                                                              (12 Lectures)‬

‭Partnership:‬ ‭Concept,‬ ‭Essentials,‬ ‭True‬ ‭Test‬ ‭of‬ ‭Partnership,‬ ‭Partnership‬ ‭Deed,‬ ‭Types‬ ‭of‬

‭Partnership,‬ ‭Rights‬ ‭and‬ ‭Duties‬ ‭of‬ ‭Partners,‬ ‭Distinguish‬ ‭between‬ ‭Partnership‬ ‭and‬ ‭Hindu‬

‭Undivided Family (HUF)‬



‭Dissolution:‬‭Concept, Modes of Dissolution, Consequences of Dissolution‬

‭Limited‬ ‭Liability‬ ‭Partnership‬ ‭(LLP)‬ ‭2008:‬ ‭Concept,‬ ‭Characteristics,‬ ‭Advantages‬ ‭and‬

‭Disadvantages, Procedure for Incorporation‬

‭Extent‬‭of‬‭L.L.P:‬‭Conversion‬‭of‬‭LLP,‬‭Mutual‬‭rights‬‭and‬‭duties‬‭of‬‭partners,‬‭Winding‬‭up‬‭of‬‭LLP,‬

‭Distinction between LLP and Partnership.‬

‭Module‬ ‭IV:‬ ‭Consumer‬ ‭Protection‬ ‭Act,‬ ‭2019‬ ‭and‬ ‭Competition‬ ‭Act,‬ ‭2002‬ ‭and‬ ‭Information‬

‭Technology‬‭Act,‬‭2000‬ ‭(12‬

‭Lectures)‬

‭Consumer‬ ‭Protection‬ ‭Act:‬ ‭Concept,‬ ‭Objects,‬ ‭Reasons‬ ‭for‬ ‭enacting‬ ‭the‬ ‭Consumer‬ ‭Protection‬

‭Act,‬ ‭Definition‬ ‭of‬ ‭Consumer,‬ ‭Consumer‬ ‭Dispute,‬ ‭Complaint,‬ ‭Complainant,‬ ‭Adverstisement‬‭,‬

‭Defect, Deficiency, Consumer Dispute, Unfair Trade Practices, Goods and Services.‬

‭Consumer Protection Councils and Redressal Agencies:‬‭District, State and National‬

‭Competition Act, 2002:‬‭Concept, Salient Features,‬‭Objectives and Advantages.‬

‭Abuse of Dominant Position, Competition Commission of India, Anti-Competition Agreements‬

‭Information‬ ‭Technology‬ ‭Act,‬ ‭2000:‬ ‭Tampering‬ ‭with‬ ‭computer‬ ‭source‬ ‭documents,‬ ‭Computer‬

‭related offences‬

‭Module V: Intellectual Property Rights                                                                  (12 Lectures)‬

‭Intellectual‬ ‭Property‬ ‭Right‬ ‭(IPR):‬ ‭Concept,‬ ‭Nature,‬ ‭Introduction‬ ‭and‬ ‭Background‬ ‭of‬ ‭IPR‬ ‭in‬

‭India‬

‭IPR‬‭relating‬‭to‬‭Patents:‬‭Concepts‬‭of‬‭Invention‬‭and‬‭discovery,‬‭Comparison,‬‭Concept‬‭of‬‭Patents,‬

‭General‬‭Principles‬‭applicable‬‭to‬‭working‬‭of‬‭patented‬‭inventions,‬‭Term‬‭of‬‭Patent,‬‭Infringement‬‭of‬

‭Patent rights and remedies (S. 104-115)‬

‭IPR‬ ‭relating‬ ‭to‬ ‭Copyrights:‬ ‭Concept‬ ‭of‬ ‭Copyright‬ ‭(S.‬ ‭14,‬ ‭16,‬ ‭54),‬ ‭Concept‬ ‭of‬ ‭author‬ ‭and‬

‭authorised‬ ‭acts,‬ ‭(S.‬ ‭2)‬ ‭Ownership‬ ‭of‬ ‭Copyright‬ ‭(S.‬ ‭17),‬ ‭Duration‬ ‭or‬ ‭term‬ ‭of‬ ‭Copy‬ ‭right‬ ‭(S.‬



‭22-27),‬‭Original‬‭work‬‭and‬‭fair‬‭use,‬‭Rights‬‭of‬‭Copyright‬‭holder,‬‭Infringement‬‭of‬‭Copyrights‬‭and‬

‭Remedies (S. 51, 52)‬

‭IPR‬‭relating‬‭to‬‭Trademarks:‬‭Concept,‬‭Functions‬‭of‬‭Trade‬‭Mark,‬‭types,‬‭trademarks‬‭that‬‭cannot‬

‭be‬‭registered,‬‭Registration‬‭of‬‭Trade‬‭Marks‬‭and‬‭rights‬‭of‬‭the‬‭proprietor‬‭of‬‭Trade‬‭Marks,‬‭Procedure‬

‭for registration of Trade Marks, Infringement of Trademarks and Remedies.‬

‭Learner’s space‬‭:‬‭Enthusiastic advanced learners can‬‭study following topics to enrich their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭1. Incorporation of Companies on Ministry of Corporate Affairs (MCA Portal)‬‭www.mca.gov.in‬

‭2. Incorporation of Limited Liability Partnership on Ministry of Corporate Affairs (MCA Portal)‬

‭www.mca.gov.in‬

‭3. Registration of Partnership Firms with Registration of Firms (ROF)‬

‭4. Registration of Trademarks, Copyright on ipindiaonline.gov.in‬

‭Recommended reference books:‬

‭1.‬‭Guide to the Companies Act, 2013 by A Ramaiya ,‬‭Lexis Nexis.‬

‭2. Company Law by P.C. Tulsian.‬

‭3. Introduction to Law of Partnership (including Limited Liability of Partnership): Avtar Singh,‬

‭Eastern Book Agency‬

‭4. Textbook of Intellectual Property Rights: N.K. Acharaya, Asia Law House‬

‭Recommended ICT back-up:‬

‭Topics‬ ‭Links‬

‭Formation & Incorporation‬

‭of Company‬

‭Registration of trademark‬

‭LLP Registration process‬

‭https://www.youtube.com/watch?v=kRd0vZiVcQ8‬

‭https://www.youtube.com/watch?v=Y4gsOit2QpA‬

‭https://www.youtube.com/watch?v=M1aeREwmnfw‬

http://www.mca.gov.in/
http://www.mca.gov.in/
https://www.youtube.com/watch?v=kRd0vZiVcQ8
https://www.youtube.com/watch?v=Y4gsOit2QpA
https://www.youtube.com/watch?v=M1aeREwmnfw


‭Sub: Advertising-II‬

‭Title of the course: Advertising- II‬

‭Course code: PUCCOIV22-423‬

‭Number of credits: 03‬

‭Lectures per week: 03‬

‭Total lectures required: 45‬

‭Course Objectives:‬

‭1.‬‭To‬‭develop‬‭understanding‬‭with‬‭respect‬‭to‬‭types‬‭of‬‭media,‬‭new‬‭media‬‭options,‬‭media‬‭planning‬

‭and media scheduling strategies in advertising.‬

‭2. To develop understanding on creative aspects of advertising as well as making of the ads.‬

‭3.‬ ‭To‬ ‭develop‬ ‭understanding‬ ‭with‬ ‭respect‬ ‭to‬ ‭evaluation‬ ‭of‬ ‭advertising‬ ‭by‬ ‭Pre-testing‬ ‭and‬

‭Post-testing of Advertisements.‬

‭Course Outcome: On completion of course-‬

‭❖‬ ‭Learner will understand advertising environment prevailing in India.‬

‭❖‬ ‭Develops creative skills required in the field of advertising.‬

‭❖‬ ‭Learner will understand Execution Styles of Advertising.‬

‭Module 1: Media in Advertising                                                                              (11 Lectures)‬

‭Traditional‬ ‭Media:‬ ‭Print,‬ ‭Broadcasting,‬ ‭Out-Of-Home‬ ‭advertising‬ ‭and‬ ‭films‬‭-‬‭advantages‬‭and‬

‭limitations of all the above traditional media.‬

‭Contemporary style: Balloons, drones, flags, wraps, merchandise, event sponsorship‬

‭New Age Media:‬‭Digital Media / Internet Advertising‬‭– Forms, Significance and Limitations‬



‭Media‬ ‭Research:‬ ‭Concept,‬ ‭Importance,‬ ‭Tool‬ ‭for‬ ‭regulation‬ ‭-‬ ‭ABC‬ ‭and‬ ‭Doordarshan‬ ‭Code,‬

‭Techniques‬

‭Module 2: Planning Advertising Campaigns                                                         (11 Lectures)‬

‭Advertising‬ ‭Campaign:‬ ‭Concept,‬ ‭Advertising‬ ‭Campaign‬ ‭Planning‬ ‭-Steps‬ ‭Determining‬

‭advertising objectives - DAGMAR model‬

‭Advertising‬ ‭Budgets:‬ ‭Factors‬ ‭determining‬ ‭advertising‬ ‭budgets,‬ ‭methods‬ ‭of‬‭setting‬‭advertising‬

‭budgets, Media Objectives - Reach, Frequency and GRPs.‬

‭Media‬ ‭Planning:‬ ‭Concept,‬ ‭Process,‬ ‭Factors‬ ‭considered‬ ‭while‬ ‭selecting‬ ‭media,‬ ‭Media‬

‭Scheduling Strategies‬

‭Module 3: Fundamentals of Creativity in Advertising                                          (11 Lectures)‬

‭Creativity:‬‭Concept‬‭and‬‭Importance,‬‭Creative‬‭Process,‬‭Concept‬‭of‬‭creative‬‭brief,‬‭Techniques‬‭of‬

‭Visualization‬

‭Creative‬‭aspects:‬‭Buying‬‭Motives‬‭-‬‭Types,‬‭Selling‬‭Points-‬‭Features,‬‭Appeals‬‭–‬‭Types,‬‭Concept‬

‭of Unique Selling Preposition (USP)‬

‭Creativity‬ ‭through‬ ‭Endorsements:‬ ‭Endorsers‬ ‭–‬‭Types,‬‭Celebrity‬‭Endorsements‬‭–‬‭Advantages‬

‭and Limitations, High Involvement and Low Involvement Products‬

‭Module 4: Execution and Evaluation of Advertising                                             (12 Lectures)‬

‭Preparing‬ ‭print‬ ‭ads:‬ ‭Rules‬ ‭for‬‭creating‬‭effective‬‭print‬‭ads,‬‭Essentials‬‭of‬‭Copywriting,‬‭Copy‬‭–‬

‭Elements, Types, Layout- Principles, Illustration - Importance.‬

‭Creating‬ ‭broadcast‬ ‭ads:‬ ‭Execution‬ ‭Styles,‬ ‭Jingles‬ ‭and‬ ‭Music‬ ‭–‬ ‭Importance,‬ ‭Concept‬ ‭of‬

‭Storyboard,‬ ‭Execution‬ ‭on‬ ‭Social‬ ‭Media‬ ‭Platforms‬ ‭i.e.‬ ‭on‬ ‭Facebook,‬ ‭Instagram,‬ ‭LinkedIn,‬

‭YouTube‬



‭Evaluation:‬ ‭Advertising‬ ‭copy,‬ ‭Pre-testing‬ ‭and‬ ‭Post-testing‬ ‭of‬ ‭Advertisements‬ ‭–‬ ‭Methods‬ ‭and‬

‭Objectives‬

‭Learner’s‬ ‭space‬‭:‬ ‭Enthusiastic‬ ‭advanced‬ ‭learners‬ ‭can‬ ‭study‬ ‭following‬ ‭topics‬ ‭to‬ ‭enrich‬ ‭their‬

‭knowledge and explore further in the topics covered under the syllabus.‬

‭1. Digital Media‬

‭2. Techniques of Visualization‬

‭3. Media Scheduling Strategies‬

‭Recommended reference books:‬

‭1.‬‭Contemporary Advertising, 2017, 15th Edition, William‬‭Arens, Michael Weigold and‬

‭Christian Arens, Hill Higher Education‬

‭2. Confessions of an Advertising Man, David Ogilvy, 2012, Southbank Publishing.‬

‭3. Advertising, 10th Edition, 2010 - Sandra Moriarty, Nancy D Mitchell, William D. Wells,‬

‭Pearson‬

‭4. Advertising Principles and Practice, 2012 - Ruchi Gupta – S.Chand Publishing‬

‭5. The Advertising Association Handbook - J. J. D. Bullmore, M. J. Waterson, 1983 - Holt‬

‭Rinehart & Winston‬

‭6. Kelley, Larry D./Jugenheiner, Donald W., Advertising Media Planning: A Brand Management‬

‭Approach, PHI Learning, 2009, New Delhi.‬

‭7. Drewniany, Bonnie/ Jewler, A. Jerome, Creative Advertising, Cengage Learning, 2009, New‬

‭Delhi.‬

‭Recommended ICT back-up:‬

‭Topics‬ ‭Links‬

‭Career in Digital Media‬

‭Techniques of Visualization‬

‭https://www.youtube.com/watch?v=QOJScCMCCIE‬

‭https://www.youtube.com/watch?v=Uo2nqvJizS8‬

https://www.youtube.com/watch?v=QOJScCMCCIE
https://www.youtube.com/watch?v=Uo2nqvJizS8


‭PEDAGOGY‬

‭At‬‭second‬‭year‬‭of‬‭Bachelor‬‭of‬‭Commerce‬‭program‬‭a‬‭learner‬‭gets‬‭an‬‭opportunity‬‭to‬‭explore‬

‭different‬ ‭areas‬ ‭within‬ ‭the‬ ‭vast‬ ‭&‬ ‭dynamic‬ ‭field‬ ‭of‬ ‭Commerce.‬ ‭The‬ ‭syllabus‬ ‭of‬

‭Commerce-III‬ ‭&IV,‬ ‭Business‬ ‭Law‬ ‭I‬ ‭&‬ ‭II,‬ ‭Advertising‬ ‭I‬ ‭&‬ ‭II‬ ‭provides‬ ‭the‬ ‭learner‬ ‭with‬

‭comprehensive‬ ‭picture‬ ‭of‬ ‭management‬ ‭and‬ ‭the‬‭skills‬‭required‬‭to‬‭convert‬‭their‬‭innovative‬

‭management‬ ‭ideas‬ ‭into‬ ‭practical‬ ‭application‬ ‭for‬ ‭effective‬ ‭organizational‬ ‭management.‬

‭Commercial‬ ‭activity‬ ‭is‬ ‭omnipresent‬ ‭and‬ ‭is‬ ‭multi-dimensional‬ ‭which‬ ‭makes‬ ‭commerce‬

‭evidently‬ ‭the‬ ‭most‬ ‭employment‬ ‭potential‬ ‭course‬ ‭and‬ ‭therefore‬ ‭it‬ ‭is‬ ‭recommended‬ ‭that‬

‭teachers‬ ‭must‬ ‭adopt‬ ‭a‬ ‭variety‬ ‭of‬ ‭methods‬ ‭and‬ ‭materials‬ ‭in‬ ‭order‬ ‭to‬ ‭impart‬ ‭a‬ ‭curriculum‬

‭effectively.‬

‭This‬ ‭can‬ ‭be‬ ‭made‬ ‭successful‬ ‭by‬ ‭implementing‬ ‭teaching‬ ‭methods‬ ‭like‬ ‭the‬ ‭survey‬ ‭based‬

‭assignments‬ ‭for‬ ‭topic‬ ‭like‬ ‭leadership,‬ ‭Start-up‬ ‭ventures,‬ ‭Quality‬ ‭management‬ ‭and‬

‭control,‬ ‭etc.‬ ‭Discovery‬ ‭learning‬ ‭can‬ ‭be‬ ‭undertaken‬ ‭by‬ ‭engaging‬ ‭learner‬‭in‬‭workshops‬‭to‬

‭‘learn‬‭by‬‭doing’‬‭in‬‭the‬‭subject‬‭of‬‭advertising‬‭and‬‭for‬‭commerce‬‭topics‬‭like‬‭Indian‬‭Financial‬

‭system.‬ ‭Industrial‬ ‭visit‬ ‭at‬ ‭SEBI‬ ‭will‬ ‭expose‬ ‭the‬ ‭learner‬ ‭to‬ ‭various‬ ‭dynamics‬ ‭of‬

‭market.‬

‭Use‬ ‭of‬ ‭ICT‬ ‭can‬ ‭be‬ ‭made‬ ‭prominent‬ ‭to‬ ‭act‬ ‭as‬ ‭mediating‬ ‭artifact,‬ ‭real‬ ‭case‬ ‭studies‬ ‭of‬

‭corporate‬ ‭world‬ ‭can‬ ‭be‬ ‭discussed‬ ‭in‬ ‭the‬ ‭classroom‬ ‭to‬ ‭help‬ ‭learner‬ ‭correlate‬

‭theoretical‬ ‭concepts‬ ‭with‬ ‭the‬ ‭practical‬ ‭world,‬ ‭besides‬ ‭this‬ ‭asking‬ ‭students‬ ‭to‬ ‭solve‬

‭cases‬ ‭will‬ ‭lead‬ ‭to‬ ‭application‬ ‭of‬ ‭knowledge‬‭.‬ ‭Role‬‭play‬‭and‬‭group‬‭discussions‬‭will‬‭give‬



‭deeper‬‭insights‬‭about‬‭the‬‭topics.‬‭Brief‬‭Introduction‬‭on‬‭how‬‭to‬‭access‬‭government‬‭websites‬

‭w.r.t.‬ ‭registration‬ ‭of‬ ‭Companies,‬ ‭LLP,‬ ‭Intellectual‬ ‭Property‬ ‭Rights.‬‭Mock‬‭Board‬‭Meeting‬

‭and‬‭Annual‬‭General‬‭Meeting‬‭can‬‭be‬‭arranged.‬ ‭Guest‬‭talks‬‭can‬‭be‬‭arranged‬‭so‬‭as‬‭to‬‭expose‬

‭students‬ ‭to‬ ‭real‬ ‭life‬ ‭industrial‬ ‭scenarios‬ ‭thereby‬ ‭making‬ ‭learner‬ ‭understand‬ ‭theoretical‬

‭concepts more clearly and productively.‬

‭EVALUATION SCHEME‬

‭Evaluation of learner will be done in following manner:‬

‭SEMESTER END EXAM: 60 MARKS‬

‭INTERNAL ASSESSMENT: 40 MARKS‬

‭SEMESTER END EXAM QUESTION PAPER PATTERN‬

‭DURATION: 2 hours                                                                                   Total marks: 60‬

‭Q.1. Answer any two of the following. (Based on 1‬‭st‬ ‭Module)‬ ‭(12M)‬

‭i) Brief answer question‬

‭ii) Brief answer question‬

‭iii) Brief answer question‬

‭Q.2. Answer any two of the following. (Based on 2‬‭nd‬ ‭Module)‬ ‭(12M)‬

‭i) Brief answer question‬

‭ii) Brief answer question‬

‭iii) Brief answer question‬



‭Q.3. Answer any two of the following. (Based on 3‬‭rd‬ ‭Module)‬ ‭(12M)‬

‭i) Brief answer question‬

‭ii) Brief answer question‬

‭iii) Brief answer question‬

‭Q.4. Answer any two of the following. (Based on 4‬‭th‬ ‭Module)‬ ‭(12M)‬

‭i) Brief answer question‬

‭ii) Brief answer question‬

‭iii) Brief answer question‬

‭Q.5 (A) Case Study                                                                                                    (06M)‬

‭(B) Case Study                                                                                                  (06M)‬

‭OR‬

‭Q.5. Short Notes (Any 3 out of 5)                                                                                          (12M)‬

‭CONTINUOUS INTERNAL ASSESSMENT: 40 MARKS‬

‭(A) Class Test: 20 MARKS‬

‭20 Multiple choice / Fill in the blanks/ True or False questions, each carrying one mark would be‬
‭asked in a Class test.‬

‭(B) Practical Project Based Assessment‬

‭(Corporate Case analysis/local survey/Making Ad-video/Ad Copy)Document 10 Marks‬
‭Viva/Presentation/Group Discussion 10 Marks‬

‭❖‬ ‭Passing Criteria:‬
‭To pass the course learner is expected to score minimum 40% marks in external as well as in‬
‭internal evaluation; Internal and external both will have separate passing heads.‬
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